COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


SECOND REPORT FOR AUGUST 198 
EVENING 7:00-11:00 PM 
Suspense & А All 7:00-11:00 PM 
General Mystery Situati P tion Feat AIL 25- j- ч i > 
Drama Огата(1) — Adventure Varay y [c 30 Min. ом Er mi Regular. Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 12.0 14.1 13,5 15.1 13.2 13.3 13.1 12.0 4 ў 
NO. OF PROGRAMS! il 9 26 4 IFR 5 27 32 29 E 2 1% 1227 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00АМ WEEKDAY DAYTIME 10:00AM-4:30PM WEEKEND DAYTIME 
петь) 11:30PM- Daytime e) т 
- -- iituati 10: к š - 
Once-a-Week — Multi-weekly 1:00AM (4) Drama. Aet y L00PM. E Ee «Эм» Regular Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 6.9 9.8 5.2 tel 5.6 5.6 5.6 Tå 6 а 
NO. OF PROGRAMS! 5 3 6 i3 10 3 14 12 à 31 ta а 518 


% дн ROUEN FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED. 
(2) INCLUDES 8:30-9:30РМ AND $:30-10.00PM PROGRAMS. 


1 PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS | 
АВЕ EXCLUDED. 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN ТУРЕ 
TO RECULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES. FOR REPORTING. 

CARRYING THIS FOOTNOTE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(T) 


BASED ON NIELSEN ESTIMATES FOR THO WEEKS ENDING AUGUST 21, 1983 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES AUDIENCES 
RANK PROGRAM % us NO. (000) RANK. PROGRAM. %us но. (000) 
1 NEWHART 18.9 15,740 9 REMINGTON STEELE4 16.7 13,910 
2 TRAPPER JOHN, M.D. 18.8 15,660 10 FACTS OF LIFE 16.4 13,660 
3 JEFFERSONS 18.5 15,410 10 HILL STREET BLUES 16.4 13,660 
3 МС MONDAY NIGHT MOVIES4 18.5 15,410 12 60 MINUTES 16.1 13,410 
Š A ПАМИ 18.4 15,330 42 9105 16.1 13,410 
6 — CAGNEY & LAGEY 11.1 14,240 14 THREE'S COMPANY 15.7 13,080 
6 HART TO HART 17.1 14,210 15 20/20 15.4 12,830 


B SIMON & SIMON# 


3 (1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER FIVE-MINUTE PROGRAMS 


14,000 


FOR EXPLANATION ОГ SYMBOLS, SEE PAGE A 


1 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1983 REPORT 


тус 0. OF | PROGRAM | HOUSEHOLD AUDIENCES тс 0. PROGRAM HOUSEH 0 AUDIENCES. 
PROGRAM NAME EE) STATIONS | COVERAGE wi wea - mel PROGRAM NAME я STATIONS COVERAGE С 
WK START ROG. E| AUD. SHARE AUD.|| WK START PROG. E AUS. SHARE AUD 
# DAY TIME DUR NET s WK 1 WK 2|WK 1 WK 2| Y % % (0,000) | # DAY TIME DUR МЕТ ТУРЕ МК 1 WK 2 WK 1 WK 2| Y % % (0000) 
*EVENING 
А ТЕАМ 24 205 98 |A 18.4 35 1533 | | “BS EVENING NEWS-RATHER 220 |204 202 99 99 |А 11.7 25 975 
2 TUE. —8.00Р 60 NBC А B 18.7 31 1558 M-F 6.30P 30 CBS N B 13.3 25 1108 
ABC MONDAY NIGHT BSBL-PRE — 10|203 205 99 99 |A 8.9 19 741 || С85 EVENING NEWS-DEAN 32 |184 181 91 90 |A 8.7 20 125 
1 MON.  B.00P 15 ABC SC B 83 18 691 SUN. — 6.30P 30 CBS N B 90 19 750 
2 MON. 8.00Р 13 CBS NFL PRE-SEASON(S) 200 99 |A 10.8 21 900 
ABC MONDAY NIGHT BASEBALL 210 |203 205 99 99 |A 10.7 20 891 || 2 THU. 9.00Р 200 CBS SE 
N. .15Р 163 ABC 5 B 103 19 858 
CBS SAT. NEHS-SCHIEFFER 35 | 156 149 87 78 |А 6.4 16 533 
PEN ctu 1 SAT. 6.30Р 30 CBS М B 9.3 20 115 
ABC NEWS CLOSEUP(S) 203 98 |A 11.6 23 966 || 2 SAT. 6.352 25 
2 SAT. 10.00Р 60 ABC DN CBS SAT. NIGHT MOVIE 42 |193 192 96 98 |A 9.7 20 808 
ABC NEHSBRIEF -M-F 215|192 192 эт 97 |А 10.8 20 900 || 1 SAT.  9.00P 120 CBS fF B 13.8 25 1150 
1 МН. В.13Р 1 ABC N B 14.9 24 1241|| 2 SAT. 8.00Р 180 
TU&IH 9.58Р 1 
WED. 957P 2 CBS TUESDAY NIGHT MOVIES 36 |195 183 99 96 |A 12.5 22 1041 
1FR 934 1 1 TUE. 9.00P 120 CBS FF B 15.7 25 1308 
2MON. 81Р 1 2 TUE. 8.00Р 120 
2 FRI,  9.54P 1 CBS WEDNESDAY NIGHT MOVIE — 31|191 187 95 98 |А 14.4 26 1200 
1 WED. 9.00Р 120 CBS FF B 117" 29 1175 
ABC NEHSBRIEF-SAT. 43|193 190 97 96 А 13.6 26 1193 2 WED. 8.30Р 150 
SAT. 9.58Р 1 АВС М 18.0 31 1499 
ABC NEHSBRIEF -SUN. 44|193 194 96 97 |А 14.2 25 1183 ||CHEERS 28 |205 202 99 99 |А 14.8 26 1233 
1 SUN.  10.04P 1 АВС N B 161 25 134 THU.  9.30P 30 NBC CS B 14.4 23 1200 


2 SUN. 9:5Sp" 8 
ABC NFL PRE-SEASON FTBL(S) 


2 FRI. 8.00P 200 ABC SE 
ABC SPORTS UPDATE -SAT 44 
SAT. 8.58P 1 ABC SN 
ABC SPORTS UPDATE-SUN 42 
1 SUN. 8.31P 1 ABC SN 

2 SUN. 8.35P 1 
ABC SUNDAY NIGHT MOVIE 35 
1 SUN. 9.00P 149 ABC FF 
2 SUN. 9.00P 120 
ABC WORLD NEWS TONIGHT 220 
M-F 6.30P 30 ABC N 
ABC zia NENS TONIGHT-SUN 3r 
6.30P 30 ABC N 
ALICE. 8 
2 SUN. 8.00P 30 CBS CS 
ALLISON SINT HARRISON(S) 

2 FRI. 8.00P. 60 NBC PD 
ARCHIE BUNKER'S PLACE T 
WED: 8.00Р 30 CBS CS 
BUFFALO BILL 10 
WED. 9.30P 30 NBC CS 
CAGNEY & LACEY 33 


MON. 10.00P 60 CBS 


5 KEY: A= CURRENT REPORT В = SEASON AVERAGE 


201 
167 


192 
197 


195 


201 


167 


197 
176 


196 
195 


195 


ЕЙ 


97 


98 


98 
88 


98 
9r 


99 


>ш» =>=> шр т> 0» > 


c» vor 


ол wo co o 


tino m 


ou 


bb ошон 


DALLAS 
FRI. 9.00P 60 CBS 
qned STROKES-SAT. 
SAT. 8.00P 30 NBC 
DIFFERENT SIROKES-: SAT. к 
2 SAT. 8.00P 
DINER(S) 
1 MON. 8.30P 30 CBS 
DUKES OF HAZZARD 
FRI. 8.00P 60 CBS 
DYNASTY 
WED. 10.00P 60 ABC 
ElSCHIED 
FRI. 0.00P 60 NBC 
EYE ON HOLLYWOOD 
THU. 8.00P 30 ABC 
FACTS OF LIFE 
WED. 9.00P 30 NBC C 
FACIS OF LIFE SPECIAL(S) 
2 SAT. 8.30P 30 NBC 
FAERIES(S) 
1 SAT. 8.00P 30 CBS 


ГАК CREST 
RI. 10.00P 60 CBS 


42 | 202 202 99 99 |А 11 
GD B 20 
41 | 204 97 A 10 
cs B 13 
166 79 .| А 8 

cs 
197 99 А 8 

cs 
43 | 198 199 98 98 |A 12 
cs 8 15 
9| 204 205 99 99 |A 10 
GD в 10 
0| 184 184 9 91 |А 12 
ОР в 12 
3|201 202 9 98 |A 10 
бу в 10 
37 | 198 192, 97 96 |А. 16 
cs B 16 
160 78 |А 8 

cs 
184 92 A T 

EA 
14| 201 199 99 98 12 
50 B 11 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


so 


24 
22 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1983 REPORT 


OF. | PROGRAM | HOUSEHOLD AUDIENCES x NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME EE STATIONS COVERAGE не avc] | PROGRAM NAME ЙЫ, STATIONS | COVERAGE "som FA 
K START PRO E| AUD. SHARE AUD. | WK START E| AUD. SHARE AUD. 
# DAY TIME DUR NETTYPE:WK 1 WK 2|WK 1 WK di Y| 955 %ъ®% (0000) | * DAY — TIME DUR NET икт wk 2 [wk 1 wk 2 | Y % ` % (0,000) 
EVENING CONTD 
FALL GUY 17 | 206 206 99 99 |A 7 1150 || MAJOR LEAGUE BASEBALL- -PRE(S) 203 98 A 8.1 20 758 
WED. 8.00P 60 ABC A B 27 1200 l TUE. 8.00P 18 NBC SC 
MAJOR LEAGUE BASEBALL - -TUE(S) 204 98 А 11.1 21 925 
FAMILY TIES 15 | 205 96 А 28 1175 1 TUE. 8.18Р 174 NBC SE 
1 MON. 8.30P 30 NBC CS B ?3 1125 
FAMILY TREE 4|198 98 A 21 983 | | MAMA'S FAMILY 2 | 199 199 98 97 |А 13.3 25 1108 
1 WED. 10.00P 60 NBC GD B 20 900 l THU. 8.30P 60 NBC CS B 13.3. 25 1108 
2 THU. 8.30P 30 
FANTASY ISLAND 32 | 199 98 A 29 1216 || M*A*S*H 10 193 91 |A 13.2 23 1100 
1 SAT. 10.00P 60 ABC A B 30 1333 2 MON. 9.00P 30 CBS CS B 16.5 26 1374 
GIMME A BREAK 2|202 197 99 98 |A 24 1016 
THU. 8.00Р 30 NBC CS B 24 1016 | | MATT HOUSTON 34 |202 203 98 99 |A Зе 24 1055 
SUN. 8.00P 60 ABC PD B 4. 24 1216 
|. Е q ss 
1 SAT. 10.00Р 60 NBC DN B 7.2 14 600 
T HOUR COMEDY HOUR 5 | 203 99 А 25 1025 5 x аас 
1 TUE. 8.00P 30 ABC GV B 22 908 Иа SN00P(S) 197 98 |А 11.7 21 975 
2 THU. 9.00Р NBC CC 
HAMPTONS 4 | 197 203 99 99 |А 17 791 в МОМОАУ МЕНТ MOVIES 30 | 200 98 A 18.5 34 1541 
WED. 9.00P 60 ABC c^ B 19. 875 1 MON. 9.00P 120 NBC FF B 16.0 25 1333 
HART TO HART 208 206 99 99 |A 17. 31 1424 
TUE. 10.00P 60 ABC pp. B 18.5 31 1541 С NEWS DIGEST-M-F ү, Са 170 166 87 84 A дога E MS 
1 МЕ 8.58P 1 c К iJ 
HILL STREET BLUES 44|213 206 99 99 |A 16.4 30 1366 l TUE. 871509 I 
9.28P 1 
B 11.8 зо 1483 || 1TH. 9.28р 1 
THU.  10.00P 60 NBC OP 8 |А 108 20 90| | 2мм. 9. 
HOLLYMÖOD-ĞIFT-LAUGHTER(S) 203 E Moises aE — 100] 178 i73 90 91 E 22: pi 
2 TUE. 1 NBC N 4 
8 N. 9.56P 
IT TAKES TUO. 3|205 197 96 97 5 n2 20 933 1 in F 9.58? 1 
THU. _ 9.30P 30 ABC CS 99 |А 185 33 1541|| 2 TU&TH 9.58Р 1 s 
40 | 198 199 99 1574 s 8 n |a 74 16 
РАДОМ 8.30P 60 CBS CS в 189 30 NBC NEWS DIGEST-SAT | |... , 44176 15 B 11.4 20 950 
q ? SAT. _ 8.58P 1 NB 89 88 |A 10.4 18 866 
RN и A 12.9 25 1075 | | вс NEWS DIGEST-SUN аа | 119 17 в 127 20 1058 
JOANIE LOVES CHACHI 11 | 200 38 в 111 20 925|| 1SUN.  9.25P 1 МСМ 
l TUE. eO S: oe SO АВС CS | вә өт 92 |A' 14:9: 29 1241|| 2 SUN.  9:03P 1 ао л 
KNIGHT RIDER B 15.2 25 1266 ЕТ 18 | 183 91 B 153 23 1274 
FRI. —9.00Р 60 NBC А o | | V S0 lab 1 NBC N Vic {т бы 
KNOTS LANDING 8 | 196 e 8 10:0 20 916 wc Gür v NES SAT. de es 160 vet SP [D^ М Ip b 
1 THU.  10.00P 60 CBS GD "s T A 53 ll 441 SAT. —6.30Р 30 NBC N " ae Быз 2 
KUDZU(S) N 35 j 591 
1 SAT. 8.30P 30 CBS CS эй |à э hee манту Mes SUN NBC N лә | 202 206 97 99 А $3 19 l 
LITTLE HOUSE-BEGINING(S) a, 202 i а upa R B 107 20 89 
8 A 14.3 3 
202 197 98 98 9 96 А 7.6 16 63 
AM Pn B 18.6 33 154 SIBATAAN(S) 197 
9.000 во ABC C$. NBC REPORT m 
9, 15 | 206 98 А 12.2 25 1016 SUN 1 Ta POE NBC о | 201 201 99 99 А 13.5 24 125 
LOVRON в.ооР зо NBC CS В 122 29 1233 vic Pba 8.21P 180 NBC FF : 
р па 502-1187... 93, 2 б 20.5 34 1708|| 2 SUN. 8.00Р 180 
THU. 8.00P 60 CBS PD 
FOR EXPLANATION OF SYMBOLS, SEE PAGE A 


7 KEY: A= CURRENT REPORT B=SEASON AVERAGE 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1983 REPORT 


KEY: A= CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


те | NO. Or. | PROGRAM | HOUSEHOLD AUDIENCES Te | NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME E STATIONS | COVERAGE "PU avg) | PROGRAM NAME s STATIONS ВИ [Hou m 
1 . K| AVG. y 
WK START E| AUD. SHARE AUD. | WK START É| AUD. SHARE AUD: 
# DAY TIME DUR мет икт мк ака wkl! W Sha (Q0), E DAY SAE our ner кт WK2WKl1wkK2 Y| % `% (0000 
1 r: - 
EVENING CONT'D 
ST. ELSEWHERE 1 197 99 14.6 26 1216 
NEHHART 9|200 199 99 99 32 1574 ||`2 MED. 10.00Р 60 NBC GD 14.6 26 1216 
SUN. 9.30Р 30 CBS CS 31 1441 || ST. ELSEWHERE SPECIALS) 195 98 |A 14:2 26 1183 
NEWSBREAK -M-F 2 179 178 90 90 20 875 2 TUE. 10.00Р 60 NBC GD 
1N-F  8.58P 1 CBS N 22 1150 
2 МЕ 8.582 1 SILVER SPOONS 41 | 202 98 А 1.5 25 958 
2 ЩЕ. 853Р 1 1 SAT. — 8.30P 30 NBC CS B 141 25 1175 
2 WED. 9.10 1 SIMON & SIMON 200 99 A 16:9 30 1408 
1 THU.  9.00P 60 CBS PD B 195 31 1624 
NEHSEREAK-SAT. 44 | 186 187 вв 82 |A 6.6 14 550 
1 SAT.  8.28P 1CBSN B 106 19 883 | | 60 MINUTES 44 |209 208 99 99 |A 16.1 35 1341 
2 SAT. 857Р 2 SUN.  7.00Р 60 CBS DN B 225 39 1874 
NEWSBREAK -SUN. 44 | 190 183 94 92 |А 14.6 28 1216 ||SQUARE PEGS 0 | 196 186 98 96 |A 119 24 991 
1 SUN.  8.28P 1 CBS N B 16.3 26 1358 MON. — 8.00P 30 CBS CS B 11:3 22 941 
2 SUN.  858P 1 
SUTTERS BAY(S) 196 96 |А 15.1 26 1258 
NFL PRE-SEASON FTBL-ABC(S) 187 95 ^ 7.8 16 650 || 2 MON.  9.30P 30 CBS CS 
1 FRI.  8.00P 187 ABC SE T. HO 40 |195 192 өт 97 |A 10.0 22 833 
NEL PRE-SEAS FTBL-NBC-SAT(S) 202 97 10.3 21 858 SAT. — 8.00P 60 АВС OP B 14:0 26 1166 
j Р E 
TII T QUO" 180 NBC SE 13 THIRTEENTH AVENUES) 190 97 |A 12.2 22 1016 
9 T0 5 36 | 207 205 99 98 |A 16.1 28 1341|| 2 MON. 8.30P 30 CBS < 
ТШЕ. 9.30P 30 АВС CS B 18.0 28 1499 || THREE'S COMPANY 206 205 99 98 |A 15.7 28 1308 
ON THE ROAD WITH KURALT 8|199 188 99 98 |A 120 23 1000 TUE, 9.00P 30 ABC CS B 19.1 30 1591 
ii no — dmm — ———— 
— И ——— 
1 TUE. 8.00 30 CBS DO B їз 22 941 | тоо CLOSE FoR сомот. з| 202 200 95 97 |А $1 H 188 
E IWE r ARUP 4p TRAPPER JOHN, M.D. 202 198 99 98 |A 18.8 34 1565 
ONE DAY AT A TIME 11| 203 197 99 98 |А 15.1 29 1258 SUN.  10.00P 60 CBS GD B 18.1 31 1508 
T SV E Cn e 140 27 360 | кеа wirch s | 195 98 A 10.0 18 833 
OUR TIMES MITH MOYERS 198 189 99 әв |^ ыт 22 95 | INO. 9.00 6008865} 22 og ogg [8 ШЕ 21 96 
3T 10230 30 i : THU.  10.00P 60 ABC DN B 15.1 26 1258 
РОМЕ 36 | 182 94 А 97 21 вов | МАТЕ FRINGE x 
TERI. S OOP 00 Nac GD B 107 19 891 | | АВС NEWS:NIGHTLINE те |192 192 әв 96 |^ 42 13 зво 
POHERS OF MATTHEW STAR 1 184 вә [А ва 13 56| MON, 11-422 48 ABC N : 
2 SUN. 7.00Р 60 NBC GD В. бе iJurm 1130P 60 
PUMPBOYS AND DINETTES-TV(S) 203 92 JA 99 18 a25 | 2 11.309. 60 
C GV 2 , ‚30Р 6 
ann МЕ. sudo Pe 94 ^ 8:8 И T33|| o ent SIP 39 
TEAU өш S Nec ОР V OW e “IPO NEWS:NIGHTLINE-MONG) о [191 97 А 3.2 14 267 
04 198 97 96 |A 22  925|| 1 MON. 12.304 
BEAD PURGE ES PU || B 25 1266 | | ABC NEHS-NIGHTLINE -FRI(B) 190 94 |A 2.8 10 233 
REGGIE = з | 208 201 99 98 |A 20 950|| 2 FRI.  12.30A 21 ABC N 
Инш" EGOR SD-AB6 GS: Е 29 333 | двс МЕЕКЕМО REORT-SAT, 44 | 169 163 89 вә [А ат 10 302 
198 97 |А 29 1391 SAT. 11.0 . 
PO TUE. 900; во мес GD. B 25 1266 || ABC WEEKEND REPORT-SUN. — 44| 168 168 91 91 |А $1 8 258 
RIPLEY'S BELIEVE IT-NOT зт | 187 i184 95 95 |A 18 691 || 1 SUN. 11.29 15 ABC N в 4.3 10 
SUN, 7.00Р 60 АВС U B 19 933|| 2 SUN. 11:00Р 15 


! PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1983 REPORT 


MW NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES Т, NO. 01 PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME sS | STATIONS COVERAGE NE avc] | PROGRAM МАМЕ BUR SPANOS | COVERAGE 
мк START PROG. AUD. SHARE AUD. МК START PROG. 
# DAY “TIME DUR NET ТУРЕЗАМК 1 WK 2|WK 1 WK 2 % `% (0000)| # DAY - TIME DUR МЕТ TYPEx|WK 1 WK 2|WK 1 WK 2 
LATE FRINGE CONTD 
TONIGHT SHOW 219 |207 206 99 98 |А 6.3 20 525 
CBS NEWS МІСНТМАТСН-1 200 | 71 70 66 62 |A 1:3. ‚ЧА — 108. 1 МАТНЕ 11.30Р 60 NBC GV B 57 21 558 
1 M-THSU 2.00A 30 CBS N B 15 17 125 || 1 TUE. 11.41P 60 
2 M-WSU  2.00A 30 2 М-Р. 11.30Р 60 
2 THU. 2.06А 24 
CBS NEWS NIGHTHATCH-2 215 |111 112 91 91 |A 1.0 21 вз | | WRLD CHMP TRACK-FIELD-MONS) | 200 99 A 25 № CM 
M-THSU 2.30А 210 CBS N B 11 24  92|| 1 ММ. 12.30 60 NBC SE 
WRLD CHMP TRACK-FIELD-TUE(S) |203 99 A 26 15 217 
CBS SUNDAY MEWS-OSGOOD . 44 |126 124 69 69 А 6.4 13 533|| 1 TUE. 12.414 60 NBC SE 
SUN.  11.00P 15 CBS N B 59 12 491 
DAVID LETTERMAN I 170 185 98 |A 35 16 292 || WRLD CHMP TRACK-FIELD-MED(S) | 204 99 A 29 17 242 
2 M-TH 12.30А 30 NBC GV B 31 16 258|| 1 МЕО. 12.30А 60 МВС SE 
WRLD CHMP TRACK-FIELD-THU(S) |203 99 А 32 И er 
DAVID LETTERMAN II 170 183 өв |A 2.6 15 217 || 1 THU. 12.30А 60 NBC SE 
2 М-ТН — 1.00A 30 NBC GV в 24 16 200 
FRIDAY NIGHT VIDEOS 3 191 98 |A 44 21 367 || ИМО CHMP TRACK-FIELD-FRI(S) 202 99 А 36 17 300 
2 FRI. 12.304 90 NBC PC B 50 24 Al7|| 1 FRI.  12.30A 60 NBC SE 
PATE Port | 216 | 167 165 вт 86 |A 5.8 20 483 | ММЕЕКОАУ DAYTIME 
11.30P 70 CBS FF В 60 20 500 | | АВС DAYTIME NESBRIEF-M-F 218 | 180 180 94 94 |А 8.8 27 733 
1TU. НП M-F 1.57Р 2 ABC N B 8.3 2 691 
17M." зор 80 ABC WORLD ENS -M0RN-645A 150 |149 149 88 88 |A 1.2 14 100 
2мам 1130P 72 M-F 15 ABC N B 18 16 150 
— a. - - ___ = а 
2 TUE. 11.30Р 73 ALL MY CHILDREN 219|204 203 98 98 |A 9.7 30 808 
2 THU. 12.51А 75 M-F ^ 1.00P 60 ABC DD B 93 31 715 
Td ned rd 215 | 167 165 вт вт |A 4.9 25  408||ANOTHER WORLD 218 204 204 99 99 |А 55 19 458 
12.40À 40 CBS FF B 43 25 358|| 1MTUWF 2.00P 60 NBC DD B 5.0 18 417 
; 1THU.  2.00P 30 
Е: 127414 -46 A 
1 WED.  12.45A 38 Lo E 
1 THU. 12.504 44 PME к 
1 FRI. 12.45А 43 AS THE WORLD TURNS 223|203 203 99 99 |А т.а 24 616 
2 MON. 12.42А 46 M-F 1.30P 60 CBS DD в 76 26 633 
2 TUE. 12.43А 45 
CAPITOL 223|194 194 96 96 |А 5.8 20 483 
AEN EA C E. 1 MTUHF  2.30P 30 CBS 00 B 59 21 491 
Š } ТТИ. 2.45 15 
2WwF 2 Е 
ҮЧЕ НОН n Da NEC cem Gr. 40748 [dv ти 195 ||cas EARLY MORNING NEHS — 215 | 127 126 88 88 |A 1.2 18 100 
2 SUN. 11.30P 57 M-F 6.30А 30 CBS N B 12 15 100 
Nac NEWS OVERNIGHT-M-F — 218|149 149 92 92 |А 16 13 133 
BG Ra OVEM MET BC. N 8 1% 13 125 || 085 MORNING NEWS 1 215 | 188 188 99 99 |А 3.5 23 292 
M-F as 7.30А 30 CBS N, B 33 18 275 
du ыа. Qa саз MORNING NENS 2 215 | 188 188 99 99 |А 35 17 292 
IM oe Е 8.304 30 CBS N B 34 16 283 
2 MON. 1:304 28 CHILD'S PLAY 223 | 165 165 85 85 |A 4.5 18 315 
2 TUE. 1.30А 29 M-F 10.308 30 CBS Qh. B 4:2 19 350 
2 & TH 1.30A 45 DAYS OF OUR LIVES 208 208 99 99 |A 6.6 20 550 
2 FRI. 2.004 28 M-F — 1.00P 60 NBC (b^ B 59 20 491 
SATURDAY NIGHT 39|204 198 99 97 |А 5.7 21 415 mer STROKES M-F 35 | 139 139 85 85 |А 6.2 25 516 
1 SAT. 11.30Р 83 NBC GV 8 7: 22 591 |0 10.00A 30 NBC CS B 58 24 483 
2 SAT. 12.284 83 
FOR EXPLANATION Of SYMBOLS, SEL PAGE А 


11 KEY. A = CURRENT REPORT В = SEASON AVERAGE 
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те | No. ог | PROGRAM |HOUSEHOLD AUDIENCES ||. те |NO. ОР HOUSEHOLD А! 
PROGRAM NAME МЕ | STATIONS | COVERAGE | HOUSEHOLD AUDIENCES. E STATIONS ОТТ HOUSEHOLD AUDIENCES 
SEASON] PROGRAN МАМЕ SEASON 
WK START É АБ SHARE Др WK START AG AUD 
* DAY TIME DUR NETRPEQWK1WK2)WKIWK2|Y| % — % (0000) | Оду TIME DUR uer акт WK 2 wa weel е QD ЗНАКЕ aoo, 
WEEKDAY DAYTIME Сомго 
DREAM. HOU: 185 186 95 95 |A 5.4 20 450 | | ТООАУ SHOW-7.30AM 220 |208 208 99 99 |A 2.7 18 225 
M-F Em 30A 30 NBC ac? в 45 18 375 тоду sion- T m зо NBC Ë B 38 20 317 
3 208 208 ээ 99 |A 3:6 17 300 
EDGE OF NIGHT 217 | 145 144 77 77 |A 4.0 13 333 - 3 
M-F 4.00P 30 ABC DD B 3.7 12 308 UNE 30 NaC N P PROB OX 
FACTS OF LIFE M-F 148 148 74 74 |А 5.5 19 458 || ТОО CLOSE-COMFORT DAYTIME 40 |187 187 95 95 |А 5.0 19 417 
M-F 12.004 30 NBC CS B 48 17 400 2s эү 00À 30 АВС cs B 48 19 400 
i 23 |166 166 88 88 |A 50 20 417 
FAMILY FEUD 219 | 180 179 89 89 |А 4.6 16 383 
ETETE io а 2 25 Hs SS WP О IO.OOA зо CBS OP B 44 20 367 
FANTASY 223 | 156 155 82 82 |А 3.9 12 325 | | МНЕЕЁ OF FORTUNE 153 | 203 204 98 99 |А т.а 28 616 
M-F 3.00P 60 NBC QG B 35 12 292 PRERA n: 00A 120. Noc oG B 62 26 516 
'OU RESTLESS 223 |205 205 99 99 |А 90 31 750 
FESTIVAL OF LIVELY ARTS(S) 112 тї ША sa 6 ès E 
ESNAL ОЕ АЙТЫН) a M-F  12.30P 60 CBS DD B 82 31 683 
GENERAL HOSPITAL 218|205 205 99 99 |А 10.2 32 850 |PHEEKEND DAYTIME 
M-F 3.00P 60 ABC DD B 9.9 33 825 авс оса. са. 39 |180 182 93 93 ЈА 52 20 425 
SAT. 
GOOD MORNING, AMERICA-730 220 |209 209 99 99 |A 3.5 23 292 S HAE X ma 
M-F 7.30A 30 ABC N B 51 27 425 | | АВС WIDE WRLD-SPT-SPEC.S) 201 99 |A 4.8 13 400 
GOOD MORNING, AMERICA-830 219 206 206 99 99 |А 5.0 24 417|| 2 SAT. _ 5.00P 90 ABC SE 
M-F 8.30А 30 ABC N B 5.6 27 466 А WIDE WORLD-SPORTS SAT 32 | 204 98 А ТЯ 19- 501 
1 SAT. —5.00Р 90 ABC SA B 80 19 666 
GUIDING LIGHT 222 | 203 203 99 99 |А 7.2 23 600 
AMERICAN BANDSTAND '83 39 | 168 169 87 87 |А 4.1 15 342 


M-F 3.00P 60 
LOVING 
M-F 11.304 30 


NBC NEWS AT SUNRISE 
M- 6.30А 30 

Е 1 5n 

M-F 1.57A 


NEWSBREAK -3.57 
M-F 3:57P 

ONE LIFE TO S 
1 MTUMWF 2.0 
1 THU. 2. 
2. 
2 M-F e. 


PRICE [S RIGHT 1 
МЕ — 11.004 

PRICE [S RIGHT 2 
M-F 


2 


& 


11.30А CBS 


RYAN'S HOPE 

M-F 12.30P 
SALE OF THE CENTURY 
M-F 10.30А 30 


SEARCH FOR TOMORROW 
МЕ 12.30Р 30 

TATTLETALES 
M-F 


30 ABC 


NBC 


NBC 


30 CBS 


13 


99 


99 


96 
8 


81 
70 


oror O»0» ro 


oror Q»c» >> 


KEY: A=CURRENT REPORT B=SEASON AVERAGE 


owon wore wwx 


шоњо SONS осом 


Now 


bohoo онро 


SAT. 
ASK NBC NEWS-8:28AM 
SAT. 8. 28A 


ASK NBC NEWS-8:58AM 
SAT. 8.58A 
ASK NBC МЕМ5- 10:28AM 

SAT. 10.28A 


ASK NBC NEWS-10:58AM 
SAT. 10.58A 
ASK NBC NEHS-11:58AM 
2 SAT. 11.58A 


BLACKSTAR 

1 SAT 1.00P 

BUGS BUNNY/ROAD RUNNER 1 
SAT 9. 30A 


BUGS BUNNY/ROAD. RUNNER 2 
SAT. 
BUGS BUNNY/ROAD RUNNER 3 
1 SAT. 


BUGS BUNNY/ROAD RUNNER 4 


12.30P 60 ABC 
2 NBC 


2 NBC 
2 NBC 


2 NBC 
2 NBC 


30 CBS 


30 CBS 


10.00А 30 CBS 
11.00А 30 CBS 


195 


180 


202 


202 


158 


203 99 


203 99 


192 


192 


1 SAT. 11.30А 30 CBS 
В. BUNNY/R. RUNNER 3(B) 
2 SAT. 11.00A. 30 CBS 


B. BUNNY/R. RUNNER 4(B) 
2 SAT. 11.304 30 CBS 


173 


170 


82 


82 


>or wro» ror 0»0» VPOP PPO 


4.5 15 375 
3.0 26 250 
4.0 28 333 
3:19. 26. 325 
5.1. 27 425 
5.5 24 458 
7.4 28 616 
4.9 21 408 
6.5 24 541 
4.5 18 375 
5.9 21 491 
5.0 18 417 
4.8: 16 315 
3.3 16 275 
359)" ЧТ 2325 
5.0 22 417 
5.5 22 458 
6.4 26 533 
5.8 22 483 
6;.9; - 27... 515: 
6.3 23 525 
4.4 18 367 
4.4 18 367 


FOR EXPLANATION ОЕ SYMBOLS, ЗЕЕ PAGE A. 


- PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1983 REPORT 


то | > IT 
p O. OF. | PROGRAM | HOUSEHOLD AUDIENCES | | 7 0. OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME ДЫ зї STATIONS | COVERAGE K| avg дус | PROGRAM NAME EE STATIONS | COVERAGE | 
мк START ROG. E| AUD. SHARE AUD. | WK START AUC. SHARE АВ. 
# DAY “TIME DUR NET лкт WK2WK1WK2 Y % ` % 000) | # DAY TIME DUR NET кт WK 2 |WK 1 WK 2 % (0.00 
WEEKEND DAYTIME СОМГО || 
CANADIAN OPEN TENNIS-SUN(S) 186 97 А 21 т 175 || THE NEHS-12,26PM 29 | 166 86 А 5.4 21 450 
1 SUM. ^ 1.00P 150 CBS SE l SAT. 12,26P 3 CBS CN B 43 15 358 
CAPTAIN KANGAROO-SAT 45 140 140 ва 85 [A ә 15 75 |!N THE NEHS-12.56PM 31 | 174 89 A 4.9 19 408 
SAT. ^ 7.00A 60 CBS CL в 11 15 92| 1541. 12.56P . 3 CBS CN B 46 16 383 
es CHILDRENS FILM FEST. — 21 | 152 81 A 21 10 225||N THE МЕМ5- 126РМ 26 | 158 84 A 46 17 383 
1 SAT. ^ 1.30P 30 CBS B 34 12 283|| 1 SAT.  1.26P 3 CBS CN B 44 15 367 
CBS SPORTS SATURDAY n 200 99 |A 9.1 2 тв || IN THE NEHS-10,56AM 45 | 199 200 99 99 |А ав 20 400 
SAT. ` 3.00P 215 CBS SA B 68 18' 566 SAT. 10,564 3 CBS CN B 55 21 458 
CHAMP онен GOLE-GAT (5) 173 91 ЈА 33 10 275 || М THE NEHS-11.26AM 43 | 192 97 А 63 25 525 
2 SAT. 5.07Р 53 NBC SE 1 SAT. ' 11.26А 3 CBS CN B 57 21 45 
CHAMP. HOMENS GOLF-SUN.(S) 186 94 |A 3.7 10 зов ||1М THE NEHS-11.26AM(B) 173 82 |А 44 18 367 
SUN. 5.00Р 60 NBC SE 2 SAT. 11,264 3 CBS CN 
оке 27 | 199 200 99 99 |А 4.7 20 392 || М THE NES-11.56AP(8) 170 82 |A 4.4 18 367 
SAT.  10.30A 30 CBS СА 8 58 23 483|| 2 SAT. 11.56А 3 CBS CN 
FACE THE NATION 44 | 152 155 90 93 |А 2.7 12 225 || М THE NEHS-12:26PM(B) 138 68 |A 2.8 10 233 
SUN. dd 30А 30 ces СС, в 30 11 250 || 2 SAT. 12.26P 3 CBS CN 
FLASH GORDON 107 59 [A 30 11 250]||IN THE NEWS-12.S6PM(B) 144 та |A 3.5 13 292 
2 SAT. 12.30 30 NBC CA^ в 36 12 300|| 2 SAT. 12.562 3 CBS CN 
FLINTSTONE FUNNIES 44 | 190 189 96 95 |A 2.2 21  183||MEATBALL & SPAGHETTI 27 187 187 96 96 |А 2.3 13 192 
k... _ _ 
14 242 
SAT. — 9.00A 30 CBS СА в 2.9 
SAT. _ 8.00А 30 NBC СА А mie а |160 в 95 s fa 26 10 27 
и н B 63 24 525 SUN. 12.30? 30 NBC CC в 3. 
SAT. 10. З 
GILLIGANS PLANET(B) 138 h R ELS - Sasa y "a kakama I ШШ: 
Furiae Mode 86 A 6.1 24 ѕов |MORCLAVERE/FON: HOUR-2 31 |191 193 эз 94 | 5:5 22 458 
GLLIBANS PLARET ad rid B 48 17 400 SAT.  11.30A 30 АВС CA . 
o Macr бер зет | NBC MAJOR LEAGUE BASEBALL 18| 203 199 98 95 |A 6.8 23 566 
HARTFORD РЕНАТ 182 92 |А 44 13 JOR LEAGUE BASEBALL С ONE NE Oe 
2 SAT. oar OBR 3.5 10 292 2 SAT, LleP 181 TM 
HARTFORD OPEN-SUN. S) 189 $. dh : С SPORTS-30 ROCK 18 | 192 197 94 95 |А 5.3 
SUM cr rae DOE IOSANBC SE MIC SAT. О Оор" 17 NBC SC B 4.4 16 367 
.4 18 367|| 2 SAT.  1.00Р 18 
HULK/SPIDERMAN. 1 42 177 А, + 491 
а nO NUD C во |А arae 19 400 || NEW FAT ALBERT SHOW 31 | 174 вз к 54 21 40 
HÜLK/SPIDERMAN 2 42 17 B 61 2 508|| 1 SAT. 12.30 30 CBS СА “Жол. ME. 
2 SAT. 11.30А 30 NBC СА . WA EAT ALBERT SONB А 144 та à 
1.8 16 150 2 SAT. 12.30Р 30 C| 
IN THE NENS- 8.26AM 46 | 177 176 88 83 |A 
ВАМ o Mae] 183 182 вә аз R 22 14 1 || м PRE-SEASON FT8L- е5) 206 99 А. 9.0 22 750 
N TH - 8. 1 SUN. ^ 4.00P 20. 
SAT. 8.56А 3 CBS CN B 2,6 14 288 РАС! [IVRASEALS/RIENIE T. Pd 196 198 99 99 ^ $2 25 E 
A š 
IN THE NEWS- 9,26АМ ав 187 187 96 96 |А 25 13 20 SAT. — 8.304 2 wy Жо: 
а enam 3 зо | 202 203 99 99 |А 41 19 42| | РАС- SAWRAGCALS/NICHE-2, 45 | 198 19 ^ 4f S ge 
SAT.  9.56A З CBS CN B 4.2 17 ао HANRASCALS/RICHIE 2. M. ijs 199 99 99 |À 33 25 м 
i я 
IN THE NEWS-11.56AM 41 | 192 97 кам SAT. 9.304 30 
1 SAT. 11.56А З CBS CN . 


R EXPLANATION OF SYMBOLS, SEE РАСЕ А 
15 KEY. A= CURRENT REPORT В = SEASON AVERAGE FO! 


PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND AUG. 1983 REPORT 


PROUMAM NANI EUN зоне | COVERAGE 
м ART 
V ouv IME our ner ика wk 2 МКТ wk 2 
WEEKEND DAYTIME СОМГО 
PAN AMERICAN GAMES(S) 192 97 
1 SUN. “ 3.30P 150 CBS SE 
PAN AMERICAN GAMES-SAT(S) 190 96 
2 SAT.  1.00P 120 CBS SE 
PAN APERICAN бАНЕЗ- SUNG) 195 эв |A 
SUN. 1.00P 300 CBS SE 
PANDAMONIUM 40 | 183 182 89 83 |А 
SAT. 8.30А 30 CBS CA B 
POPEYE/OLIVE COMEDY SHOW 27 | 177 176 88 83 А 
SAT. 8.00А 30 CBS CA B 
SCHOOLHOUSE ROCK-8.25AM 45 | 179 180 92 93 А 
SAT. 8.25А 4 АВС CN B 
SCHOOLHOUSE ROCK-10.55AM 31 | 195 196 99 99 [А 
SAT. 10.55A 4 ABC CN B 
SCHOOLHOUSE ROCK-11.55AM 31|191 193 93 94 A 
SAT.  11.55A 4 ABC CN B 
SCOOBY DOO/PUPPY HOUR-1 195 196 99 99 |A 
SAT. 10.00A 30 ABC ovs B 
SCOOBY DOO/PUPPY HOUR-2 31 | 195 196 99 99 |А 


ЗАТ. 10.30А 30 АВС 
SHIRT TALES 
SAT. 8.30A 30 NBC 
SMURFS [ 
SAT. 9.00А 30 NBC 
жг I 
9.30А 30 NBC 
SMURFS `ш 
SAT. 0.00А 30 NBC 
SPORTSBEAT 
SAT. 4.30P 30 ABC 
SPORTSWORLD 
SUN. 4.00P 60 NBC 
SUNDAY MORNING 
SUN 9.00A 90 CBS 
SUPERFRIENOS 
SAT. 8.00A 30 ABC 
Ws. EE DAVID BRINKLEY 
11.30A 60 ABC 
THNDAR 
2 ЗАТ 12.00N 30 NBC 


TRAVERS STAKES(S) 

1 SAT. 5.00Р 60 CBS SI 
WORLD CHMP TRACK-FIELD SA! 
1 SAT. 11.00A 120 NBC 


17 


СА в 
45 | 199 198 98 97 JA 
СА B 
46 | 195 211 85 99 |A 
СА B 
46 | 195 211 85 99 |А 
СА B 
45 | 195 208 85 99 |A 
СА B 
22 | 169 166 87 87 |А 
sc B 
26 170 90 |А 
ЅА B 
44 | 169 168 93 93 |А 
N B 
45| 179 180 92 93 |А 
СА B 
43 | 187 189 95 95 |A 
N B 
16 128 66 |А 
CA B 
191 99 A 
Б 200 98 A 
SE 


KEY: A CURRENT REPORT B—SEASON AVERAGE 


> 


Quo Bann оон ою N 


w «л www QON PDP лью хол Oppo Ф 


PROGRAM | HOUSEHOLD AUDIENCES 


AVG. AVG. 
. SHARE AUD. 
% % (0000 


PROGRAM NAME 


мк 
# DAY 


№ 


START 
TIME рук мет икт wk 2 wk 1 wk 2| Y 


NO. OF | PROGRAI 
STATIONS COVERAGE 


WORLD CHMP.TRACK&FIELD SA(S) 

l SAT. 4.00P 120 NBC SE 

WORLD CHMP TRACK-FIELD SU(S) 

1 SUN. 1.00P 180 NBC SE 


199 98 A 6.5 


196 5.4 


99 A 


FOR EXPLANATION ОЕ SYMBOLS, SEE PAGE A. 


HOUSEHOLD AUDIENCES 


AUG. SHARE AUD. 
% — % (0000) 


het Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 7:1 7:30 7:45 


EVE. МОМ 


45 10:00 10 


AUG.8, 1983 


10:30 10:45 


А pa є { 7,660 18,330 
(Households (i ) %) 9.2 22.0 
(L) e ABC NONDAY NIGHT BASEBALL —" x 
A BC TV (ОР) PITTSBURGH VS PHILADELPHIA. 
Lr THUS SOX VS DETROIT 
AVERAGE AUDIENCE í 7,410 8,750 
esee A ai 8.9 10.5 10.2* TEI 11.9* 11,0* 9.7% 
% 19 20 [s 21 * а Ж 20 * 10 
ү AVG. AUD. BY \ HR. % 8.9 8.8 10.0 10.4 11.0 lR3 11.1 11.4 11.4 10.6 9.9 9:5 
Е А T 12,500 9,330 12,500 15,330 
15.0 15.0 18.4 
SQUARE PEGS E e TUCKER'S WITCH —— ТШТ ki LACEY — 
E CBS TV ү i 
AVERAGE AUDIENCE 9,830 7,410 8,330 11,750 
K (Households (000) & 96) { 11.8 8.9 10.0 8.9* £141* 14.1 13487 14.7* 
SHARE OF AUDIENCE % 24 18 18 кы 20 * 26 24 * 28 * 
1 AVG. AUD. BY \ НЕ. % 11.8 11.8 9.5 8.3 8.5 9.2 10.5 11.8 12.9 14.1 14.9 14.6 
TOTAL AUDIENCE í 11,910 14,240 24,240 
(Households (000) & %) 14.3 17.2 29.1 


LOVE, SIDNEY FAMILY TIES NBC MONDAY NIGHT MOVIES. ————— — — ——— 


N BC TV (RYCOP) WAIT "ТЕО YOUR MOTHER GETS HOME 
(ROP) 


AVERAGE AUDIENCE í 10,160 11,750 15,410 
CARE On ооа р. * 42.2 14.1 18.5 17.2* 17.3 19.6” 19.9* 
25 28 34 32 * 31 * 95:9 ara 
AVG. AUD. ВУ \ НЕ. X 11.5 12.8 13.6 14.5 17.1 17.3 17.0 17.5 18.8 20.4 20.2 19. T. 


TOTAL AUDIENCE í 18,740 


22:5 
(2) MM MBE NONDAY NIGHT BASEBALL ————————— —— ——— , O [T 


ABC TV š i ТА 


AVERAGE AUDIENCE í 9,160 


(Households (000) & %) 


MULTI-SEGMENT TELECASTCOP) 


prn ш hk ^ uw шщ о ne 
20 19 * 20 * 20 * 
W Аус. AUD. BY VE HR. % 8.9 А LO hia 181 Шо Jus 21:5 -152! 11.41. 15] 
TOTAL AUDIENCE 11,910 12,080 13,160 15,080 21,490 
E оао) Ç 14.3 14.5 15.8 18.1 25.8 
SQUARE PEGS [T3 THIRTEENTH M*A*S*H — — CAGNEY a LACEY — 
Е CBS TV (в) AVENUE (я) (8) 
10,000 10,160 11,000 12,580 16,740 
K (кош QUO) E) 1 109 12.0 132 IDE 8a aer гы, 
SHARE OF AUDIENCE % 23 22 6 
AVG. AUD. BY ⁄ HR. % 1.0 №4 Giad 19.5 Оон |199 147 15.5 17.9. 206 21.4 20.8 
2 "TOTAL AUDIENCE í 20,490 12.420 
Households (000) & % 24.6 
н n ГЕИ ает отете т. 
8,250 
aunors (0) NBI "S dna 13.3* 14.9% 15.05 9.9 10.4" ym 
SHARE OF AUDIENCE % 24 — 02 = 24 > 26 * 25% 18 19 EA 
AVG AUD. BY V, HR * ОЙ [Bi ЕЛШЕ САКЕ E ОЛ 


TV HOUSEHOLDS USING TV um 1 


(See Def. 1) 
S ТУ Households 83,300 000 M ñ Fot explanation of symbols, See page À 
SHT BS C,(8:00-8: 15PM) (2)АВС MONDAY NIGHT BSBL-PRE,ABC,(8:00-8:13PM) 
088. MONDAY NIGHT Във! -РВЕ,АВ 15РМ OND EVE. NON. AUG.15, 1983 


A-3 


di Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:30 7:45 8:00 8:15 8:30 


TIME EMEN 715 


EVE.TUE. AUG.9, 1983 


9 00 9:15 9:30 9:45 10:00 10:15 10:30 10 #' ] 


TOTAL AUDIENCE 13,160 12,66 T 
; к х ‚660 15,410 16,339 17,330 
Households (000: & у Í 15.8 15.2 18.5 13.5 20.8 
AB C TV HALF Ж КАР! JOANIE рее и 9 105 — НАВТ TO НАВТ — 
› ҮЛ (a 
(а) 
АМРЕ ЕЕ { к 10,150 13,660 14,080 13,660 
cere u а з d 12.8 16.4 16.9 16.4 16.0% 16.8* 
W лис AUD.BY S HR x 2. 3 * 20 a d д, 
uis 2.5] 1204 DEAT (15.9 170,165. 31:3. (31518... 16.25 16.7... 168 
TOTAL AUDIENCE 14,240 13,49 
` ‚490 20,660 
[2] ener 1 17.1 16.2 24.8 
ON THE ROAD OUR TIMES — CBS TUESDAY NIGHT МОЕ —— 
E CBS TV WITH KURALT WITH шот A MATTER OF LIFE AND DEATHCR) 
нов ра Í ao "poo non 
K 14.6 14.5 16.1  14.0* 15.6* 17.2* 17.7* 
SHARE OF AUDIENCE % 29 28 2 * Ы 3 
AVG. AUD. ВУ % HR % JP S er Е 
1 14.18 19.2. Юю 05:7 142 153 216.0 Ме 37.3 дыз 176 
TOTAL AUDIENCE 8,330 19,160 
(Households (000) & %) { 10.0 23.0 
(1) MAJOR LEAGUE BASEBALI 
NBC TV coe) TORONTO VS NEW YORK YANKEES 
TOS ANG 
Күз AUDIENCE { 7,580 9,250 
louseholds (000) & %) 9.1 11.1 10.4* * * * 
SHARE OF AUDIENCE. % 20 21 21 * EX p "P Y 
AVG. AUD 7 5 MR 
ВУИ HR. % чай ыз PE? Е 3860 JEA His E ques 115 Ma їз 1322 
в — машни = —— 
TOTAL AUDIENCE { 13,490 15,160 14,660 19,240 
(Households (000) & %) 16, 18.2 17.6 23.1 
ABC TV HOLLYWOOD-GIFT-LAUGHTER THREE'S COMPANY 9 TO 5 НАЙТ TO HART —— 
(я) (ВОР) 
AVERAGE AUDIENCE { 9,000 12,500 12,660 14,740 
(Households (000) & %) 10.8 10.2* arar o 15.2 LIE Ti Е 18.0* 
SHARE OF AUDIENCE % 20 20 * + || ` 26 32 31 * Sg 
W AVG. AUD. BY ⁄ HR. % $798 19.5110 81.9) 11407 16.2 3497 15.5 1/55 .17.5 27.9. . 18.0 
TOTAL AUDIENCE 17,410 9,000 8,580 
Ë Households (000) & %) { 20.9 Ug Ka 
e 08 TUESDAY NIGHT MOVIES —— ОН THE ROAD OUR TIMES 
CBS TV wr A WITH KURALT — WITH MOYERS 
E ‹0Р) 
AVERAGE AUDIENCE Í 1,990 7,830 7,330 
(Households (000) & %) "n АМ "а^ 8.9* 7.4* 9.4 8.8 
K 16 10 * nm * 1$ * 1 . 17, 18, 


SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


10,4 9,5 8.9 9 8.2 


2 MEL CÓ ——À — 
(Households (000) & %) 24.6 22.3 18.2 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


ТАТҮ Тошзепо йз 83,300,000 š 
(I MAJOR LEAGUE BASEBALL-PRE,NBC,(8:00-8:18PM)(S) 


A-5 


— A TEAM — e REMINGTON STEELE —— 


ST. ELSEWHERE SPECI 


(RXOP) (Ао) 
15,330 13,910 11,830 
18.4 16.7* 20.0* 16.7 16,35% КУД. wi 14.2 13.8* 14.6* 
35 | Ы 36 * 29 26 * 29 * 26 1 Na PEIS 


1923 18.2 19.9 20.1 16.3 16.3 17.0 17.2 13.4 14.1 14.6 14.5 


For explanation of symbols, Sce page A. 


EVE.TUE. AUG.16, 1983 


№ 
Е 
Е 
K 
1 


W 
E 
E 
K 
2 


TV HOUSEHOLDS USING TV МК. 1 


А-7 


16/567 NATIONAL ТУ AUDIEN 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ НЕ. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 1 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ' НЕ. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ НЕ. % 


— 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 


IMATE EVE. NEU, | AUG. IU, 190 
15,240 11,500 11,660 
18.3 13.8 14.0 
— — FALL GUY ——  - — YT НАИРТОМО — 9 e——— y — ———5 
(R) (ОР) (R) 
11,330 7,410 8,250 
136 I2: 14.47 | "8.9 в. 9:2* “е ӨС 19.3% 10.5 
27 26 * 2B *. 16 16 * l6 * 18 ATIS i19 * 
12.0 13.4 143 Hias a тэат эү a2 рро 
3,660 8,660 20,240 
11.6 10.4 24.3 
ARCHIE BUNKER'S GLORIA e — CBS WEDNESDAY NIGHT MOVIE 
PLACE (R)Y(COP) MARK, Г LOVE YOU(R) 
(8) 
8,250 7,580 12,660 
9.9 9.1 15.2 111.5“ 14.4* wm dras 
20 18 27 21 w 26 * 30 * 32 
So q ool йо do 10 jo 11.9399 13.058 13:259. ya 1721 102968 30-9 
13,830 16,080 12,660 12,990 
16.6 19.3 18.2 15.6 
— REAL PEOPLE — 5. FACTS OF LIFE BUFFALO BILL —— FAMILY TREE — 
(RXOP) (а) (ОР) 
‚250 13,580 11,080 9,830 n 
REEE a 11.9* 16.3 13.3 11.B* iret 11.9% 
22 aua 23 * 30 24 21 ay * 21 
9.9 110.7 11.4. 12.9; 15.8. 16.8 13:60 12.90 1156 11.6 11.9. 12.0 
16,490 12,410 11,580 
19.8 14.9 13.9 


— FALL НА о DYNASTY —— 


(о?) 


(я) 


8,330 8,410 
Колена ноа р. 3. d 14.6* 10.0 9.6* 10.4* 10.1  10.0* 10.3* 
AO AUD КРЕТ x 6 т | 18 170% 189 LUIS 18 * 19 * 
. d A SR a | 95 SU aa uc Wb 
TOTAL AUDIENCE — ( 9,580 21,990 
(Households (000) & %) 11.5 26.4 


CBS TV 


AVERAGE AUDIENCE ( 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М НЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


(See Def. 1) МК. 2 
U.S. TV Households: 83,300,000 


ARCHIE BUNKERS — — FD CBS МЕ 
PLACE 


In) 


7,810 11,410 
9.4 13.7 10,2* 


9.3 94 97 10.7 
13,740 
16.5 
— ——— REAL PEOPLE —— 
(ЯКОР) 
9,250 
11.1 10.6* 11.6* 
21 Pl 20 к 


10.4 10.8 11.5 11.7 


FACTS OF LIFE 


THE EXDRCIST(R) 
(ору 


14,1* 

25 * 

14.1 14.1 
13,830 
16.6 


BUFFALO BILL 


EVE.WED. 


For explanation of symbols, See page A. > 


AUG.17, 1983 


DNESDAY NIGHT MOVIE ———— — ə  ə < 


15.4* 19.7* 
ы a9 * 
15.3 15.4 16.3 15.1 
15,910 
39. 1 
———— ST. ELSEWHERE —— 
(я) 
12,160 
14.6 14.4* 14.7* 


26 
14:25 14.6 14. 


кз Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. AUG.11, 1983 


10:00 10:15 


TOTAL AUDIENCE í 10,660 8,500 9,250 7,830 16,580 
(Households (000) & %) 12.8 10.2 11.1 9.4 19.9 
EYE ON HOLLYWOOD TOO CLOSE FOR REGGIE IT TAKES ТЮ e — — — 20/20 —  — —. 
(RYOP) 
ABC TV nh 
AVERAGE AUDIENCE ( 8,910 7,250 1,910 7,000 12,330 
(Households (000) & 96) 10.7 8.7 9.5 8.4 14.8  14.6* 14.9* 
үү SHARE OF AUDIENCE. % 21 16 17 15 27 26 * 28 * 
AVG. AUD. BY ⁄ HR. % 11.0 10.4 8.5 89 9.2.9101 AMI. Өз WF 20.4.1. паса |155 
TOTAL AUDIENCE ( 17,660 18,410 11,750 
E (Househotds (000) & %) 21.2 22.1 14.1 
CBS TV e WAGNUM, P.I. — siw & SINON —— rs u — 
E {Я ОР) (8) (R) 
AVERAGE AUDIENCE { 13,240 14,080 8,500 
K Households (000) & %) 15.9  15.0* 16.8* 16.9  16.2* ir.T*' 10.2  10.1* 10.4* 
SHARE OF AUDIENCE % 30 29 * 31* 30 29 * 31* 19 18 * 20 * 
AVG. AUD. BY ⁄ HR. % Wo iss фт |151 ijs B621 Yur U ics 9.9 10.2 10.2 10.6 
l тя AUDIENCE í 12,000 17,080 15,830 18,910 
(Households (000) & %) 14.4 20.5 19.0 22.7 
N у GINME A BREAK —— ws FAMILY — CHEERS — HILL STREET BLUES — 
BC T (ROP) (8) 
AVERAGE AUDIENCE ( 10,330 11,910 13,740 14,080 
(Households (000) & 96) 12.4 14.3 1з.1* 15.6* 16.5 16.9 16.9* 16.8* 
SHARE OF AUDIENCE % 24 26 24 * 28 * 29 31 30 * 32 * 
AVG. AUD. BY V HR. % 1,6: 3.9 . 19,4. 49.71 15.2 15.9 ПИЕ в 37.2 467 17.2. 1624 
TOTAL AUDIENCE 1 9,830 9,910 13,410 13,080 18,330 
(Households (000) & %) 11.8 11.9 16.1 15.7 22.0 
EYE ON HOLLYWOOD TOO CLOSE FOR REGGIE ІТ TAKES WO — 6, — 
(RYCOP) 
A3C TV n 
AVERAGE AUDIENCE í 7,830 7,910 11,080 11,160 13,240 
(Households (000) & %) 9.4 9.5 13.3 13.4 15.9 16.4* 15.4* 
SHARE OF AUDIENCE % 19 18 24 23 28 29 * 28 * 
№ л. AUD. BY V HR. % g Dsi er pog Liaw qo Top TEE ptc 
TOTAL AUDIENCE 16,910 22,570 
Е (Households (000) & Ж) { 20.3 27.1 
— À MAGNI, Р! — í m CBS NFL PRE-SEASON 
(cor) м vork CINCINNATI 
Е CBS TV baut 
AVERAGE AUDIENCE ( 11,410 
K Households (000) & %) 13,7 12,9* 15,1* 12.1% 12.3* 11.5* 10.8* 
SHARE OF AUDIENCE. % 27 25 ^ 29* 2 22 * 22 * 20 * 19 * 
AVG. AUD. BY % HR. % ПОШ ҤЕ 153 BE DEO 12:2. А 17, Шо 102 10,81 10.8 
2 —TOTRC AUDIENCE í 12,250 10,750 12,830 12,910 17,580 
(Households (000) & %) 14.7 12.9 15.4 15.5 21.1 


GIMME A BREAK МАМА’ FAMILY NATIONAL SNOOP CHEERS e——— WILL STREET BLUES. — 
N BC TV [n (RCOP) ВОР) (R) 


AVERAGE AUDIENCE { 9,910 9,410 9,750 10,910 13,160 

(Households (000) & %) 11.9 113 11.7 13.1 15.8 15.0* 16.6* 
SHARE OF AUDIENCE % 24 21 21 23 28 26 * 30 * 
AVG. AUD. BY 4 HR. % 11.3 12.6 11.2. 11.3 т, 2139. 112% 13.8 14237] 25269 16:50 168 


TV HOUSEHOLDS USING ТУ МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,300,000 For explanation of symbols, See page A. 


А-9 EVE.THU. AUG.18, 1983 


А-10 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. AUG.12, 1983 


7:00 7:18 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


NFL PRE-SEASON FTBL-ABC 
ABC TV hu von siawns тв 
(8:007 11:0T9h) 


AVERAGE AUDIENCE í 6,500 


(Households (000) & %) T.8 сы 6.9* 7.4* 6.9* 8.7* 9.7* 
W eor AUDIENCE % 16 27 * 16 * 15 * 13 * 17 * 19 * 
АУС. AUD. BY и HR. X : à 1 > ¿ : 6.50. 78 8.4 — 8.9 — 9.4 100 
E SSL WU EAT { 14,330 11,660 13,080 
lousehol 17.2 14.0 15.7 
— DUKES or HAZZARD А РАЕСОН CREST —— 
E CBS TV (RYCOP). (я) (8) 
AVERAGE AUDIENCE ( 9,660 8,160 9,580 
K Households (000) & %) 11.6  10.9* | x» E 19.27 10.5* 11.5 11.3* 11.7* 
SHARE OF AUDIENCE. % 25 25 * 26 х 19 18 * 20* 23 22 * 23 * 
AVG. AUD. ВУ НЕ. % 1552 211.19 10.2 119 05 9.4 9.0 10.1 10.8 . 11.2 11.4 11.4 32.1 
l TOTAL AUDIENCE í 11,660 16,660 14,910 
(Households (000) & %) 14.0 20.0 17.9 
С POWERS OF MATTHEW STAR —» —— KNIGHT RIDER —— —n: s > 
NBC TV (RY(OP) (RXoP) (а) 
AVERAGE AUDIENCE ( 8,080 
(Households (000) & 96) 9.7 9.4% 12.8* 12.7* 
SHARE OF AUDIENCE. % 21 21 * 25 * 25 * 
AVG. AUD. BY № НЕ. % r izr 12.90 107 
< —<— 
TOTALAUDIENCE — [ 18,490 
(Households (000) & %) 22.2 
АВС NFL PRE-SEASON FTBL 
ABC TV MIAMI VS WASHINGTON 
ЕЕЕ al) 
AVERAGE AUDIENCE f 7,500 
(Households (000) & %) $.0 т» в.1^ 9.6* 9.1* 9.7" 9.4* 
SHARE OF AUDIENCE % 18 B 180» 19 * 17 * 19 * 18 * 
W AVG. AUD. BY 4 HR. % š D Е Фа H9 71» Геге _ 86 gp Салт Во 2955 
Е TOTAL AUDIENCE С 16,160 13,910 14.160 
(Households (000) & %) 19.4 : Ё 
e DUKES OF HAZZARD —— <e— АА ——n- FALCON CREST —— 
Е CBS TV (8COP) са) (а) 
AVERAGE AUDIENCE [ 10,910 10,410 
K (ARE OF AUDIENCE % жн т, E а Ex 
AVG. AUD. BY НВ. % 11.3 13.9 14.4 12.8 12.6 124 1268 125 12.т 
2 TOTAL AUDIENCE í 11,500 12,830 
(Households (000) & %) 13.8 15. 


— KNIGHT RIDER — — sit — 
NBC TV т) i 


AVERAGE AUDIENCE { 7,750 12,080 9,660 

(Households (000) & %) 9.3 9.0* 9.6" 14.5 13.8* 15.3* 11.6 11:3* 11.9* 
SHARE OF AUDIENCE % 19 20 * 19.5 28 ТАХ 294% 23 A Na 24 * 
AVG. AUD. BY \ НЕ. % 8.8 9.2 9.3 10.0 13.2 14.3 15.3 15.3 11.3 11.3 11.8 12.0 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,300,000 For explanation of symbols, See page A. 


EVE.FRI. AUG.19, 1983 


A-11 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES . AUG.13, 1983 


7:00 


10:15 10:30 10 
TOTAL AUDIENCE 12,500 4,91 
(Househoids (000) & ж) Ñ 15.0 po Ton 
ABC TV Тү br Ya UE м ізі — 
AVERAGE AUDIENCE 8,660 910 12 
j 160 
(Households (000) & %) { 10.4 9.2 11,6* 14.3 13.5% 15.1* 14.6  14.0* 15.2* 
w SHARE OF AUDIENCE % 23 21 * 25* 28 op * 29* 29 ep 31 * 
AVG. AUD. BY НВ. % 66 | Semi So 12.9 — 14.1 iao 1535. 19.6 1143 14o j 
TOTAL AUDIENCE 7,250 
Ë (Households (000) & %) { 8.7 ur L ° 
Е CBS TV [кобу] ———089 SAT. NIGHT MOVIE. ——— — — — — 
THE PASSAGE 
AVERAGE AUDIENCE 5,830 4,410 8 
К Households (000) & %) { 1.0 5.3 IT o0 9.3* 10.1* * 
SHARE OF AUDIENCE % 16 11 19 18 * 18 * 20 * E 
1 AVG. AUD. BY \ HR. % Tod в. 55 i S НН 9.2 4 934. 19,6. 30.211 10-09 10-4 № 1029 
TOTAL AUDIENCE í 11,080 11,160 10,160 8,330 
(Households (000) & %) 13.3 13.4 12.2 10.0 
DIFF'RENT SILVER SPOONS . ` — s y O 
NBC TV STROKES-SAT. urox E WL; TOI РЯ 
<) 
AVERAGE AUDIENCE í 8,830 9,580 7,330 5,410 
(Households (000) & %) 10.6 11.5 8.8 8.5* 9.1* 6.5 6.5* 6.6 
SHARE OF AUDIENCE % 24 25 17 17 * 18 * 13 13 * 13 * 
AVG. AUD. BY ⁄ НВ. X Ө 2026). 1103. йт 8,6 вас | 9 6.6 6.4 6.3 6.9 
n --—— 
TOTAL AUDIENCE { 11,410 15,740 13,990 
(Households (000) & %) 13.7 18.9 16.8 
ABC TV т.) HOOKER —— — LOVE BOAT — 
(RXOP) (R)X0P) o. д 
AVERAGE AUDIENCE { 7,910 11,830 9,660 
(Households (000) & %) 9.5  8.7* 10.4* 14.2 13.4* 15.19 11.6. 11.6* 11.7. 
SHARE OF AUDIENCE % 21 20 * 23* 29 28 * 30 * 23 23 * 22m 
W А6. AUD. BY ⁄ HR. % 8.2 9.2 9.8 11.0 12550: 3453/1 1459. 119.2. e 1088: ETE 
TOTAL AUDIENCE í 19,740 
Е (Households (000) & 96) 23.7 


Е CBS TV 


AVERAGE AUDIENCE { 
К (Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \ НЕ. % 


2 TOTAL AUDIENCE f 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,300,000 


А-13 


«Б (ВЗ SAT. NIGHT МОЕ —UUVÑ  — n 
А RUMOR OF WARCR) 
(ОР) 


nona 


9.7 T.9* 11.6* 
?0 16 * 23 * 
8.1 1.1 12.3 10.9 
8,830 

10.6 

DIFF'RENT NFL PRE-SEAS FTBL-NBC-SAT 
STROKES-SAT. (B) PITTSBURGH VS DALLAS 
(в) 00-12-0040 
7,160 
8.6 


For explanation of symbols, See page A. 


EVE.SAT. AUG.20, 1983 


Fu Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.13, 1983 


11:00 11:15 11:30 11:45 


TOTAL AUDIENCE í 4,580 
(Households (000) & %) 545 


ABC 
ABC TV FE 
AVERAGE AUDIENCE í 4,330 


(Households (000) & %) 5.2 
ү SHARE OF AUDIENCE % 12 


AVG. AUD. BY \ НЕ. % 52 


TOTAL AUDIENCE í 
Ë (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE í 
K (Households (000) & %) 
SHARE OF AUDIENCE % 


l том AUDINCE { 10,250 
(Households (000) & %) 12.3 


<—— — SATURDAY NIGHT. — 
(11:30-12:S3AM)(R) 
NBC TV ии 


AVERAGE AUDIENCE í 5,580 


* 5.9* 
(Households (000) & %) Safe" 0702, 6.7* E 
SHARE OF AUDIENCE % 21 20 * Su REM 2. 
AVG. AUD. BY ⁄ НВ. % 6.9 7.6 ООМА 1838. ç 2 
g -— 
TOTAL AUDIENCE { т. 
(Households (000) & %) а 


ABC 
ABC TV — WË 
AVERAGE AUDIENCE { 


(Households (000) & %) 
SHARE OF AUDIENCE % 9 


W AVG. AUD. BY ⁄ HR. % 42 t 


TOTAL AUDIENCE — ( 
Ë — (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE { 
К (Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \ НЕ. % & 


2 TOTAL AUDIENCE { 7,500 
(Households (000) & %) 


NBC TV 


NFL PRE-SEAS FTBL-NBC-SAT 
PITTSBURGH, 


— SATURDAY NIGHT —— — —À. 


(12:28-1:51AM)(R) 
(SUSTAINING 1:51-2:00AM) 


AVERAGE AUDIENCE { 3,830 

(Households (000) & %) зе 10.1* 4.6 5.1* 4,5% 3.9* 
SHARE OF AUDIENCE % 23 * ga 19 18 > 20 * ас 
AVG. AUD. ВУ \ HR. % 12.1 11.0 11.2 9.0 5.2 5.0 552 4.6 4.4 4.1 3.4 


TV HOUSEHOLDS USING ТУ МК. 1 
See Def. 


U.S. TV Households: 83,300,000 


For explanation of symbols, Зее page А, 


[Sr EVE.SAT. AUG.20, 1983 


А-16 


= жото m = 


Ww 
E 
E 
K 
2 


TV HOUSEHOLDS USING TV M 1 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE f 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \% НЕ. % 


{ 


{ 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY М HR. % 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY ⁄4 HR. % 


{ 


{ 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY А НЕ. % 


TOTAL AUDIENCE 1 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 


( 


SHARE OF AUDIENCE % 
AVG. AUD. BY А HR. 96 


1) 


(See Def. 


EVE.SUN. 


10:15 


AUG. 14, 


10:30 10:4 


198 


11,160 14,990 18,740 
13.4 $ 18.0 22.5 
e RIPLEY'S BELIEVE IT-NOT — <——— MATT HOUSTON —— e АВС SUNDAY NIGHT MOVIE 


0)» Л MIONIGHT EXPRESSER) 
(9:00- 11:29PM) 
(ор) 
7,080 10,660 9,830 
8.5 ТВА 9.9% 12.8 11.4* 14.2* 11.8 11:36 1152 11.6* 12.0* 
19 17 * 20 * 25 23 * 26 * 21 20 * n * 20 * 22 к 
7.5 8.1 8.7 9.8 10.7 12.1 14.4 11.4 , 1-3 ao jus 161181255 
18,330 15,160 20,990 18,330 20,240 
22.0 18.2 25.2 22.0 24.3 
—  —— 60 MINUTES — ОНЕ DAY АТА ————— JEFFERSONS —— NEWHART < TRAPPER JOHN, N.D. —— 
TIME (в) а) 
(ROP) 
12,740 11,910 14,990 16,330 15,910 
15.3 14.3* 16.2* 14.3 18.0 16.0* 20.0* 19.6 19.1 18:97 19:37 
34 {: 25 * 29 32 Ж 35 * 93 34 93 * 99% 
13.5 15.1 16.2 16.2 13.4 15:8 15.4 16.6 19.3 20.7 19.2 20.0 18.6 19:8 19:8 19.2 
11,160 24,410 
13.4 29.3 
(1) NBC REPORTS:BATAAN — n >a wBC SUNDAY NIGHT MOVIE. ————— ——— — ——— — —— 
[5:2] А BRIDGE TOO FAR(R) 
(8:21-11:21PM) 
(ор) 
6,330 12,330 
1.6 6.1* 14.8 ELTE 13.15 15.7* 16.8* 16.4* 
16 13 * 27 22. 15 282 сы 29 * 30:* 
10.4 6.0 5.7 6.4 10.2 11.4 11.5 12.0 13.4 14.0 15.0 16.3 17.0 16.6 16.6 16,2 
10,000 13,830 21,660 
12.0 16.6 26.0 
< RIPLEY'S BELIEVE IT-NOT — e WATT HOUSTON ——ə> —— r n ABC SUNDAY NIGHT NOVIE — — ————. 
(к) (RKOP) THE BIG REO ONECR) 
(ОР) 
6,750 9,910 13,080 
8.1 f. 6. 8.6* 11.9 10.8* 1248* 15.7 14.8* 15.8* 16.3* 15,9“ 
17 НР Po E 23 2189 24 * 28 25. * ad VIA 25 
T.3 7.9 8.2 9.0 10.3 11.4 12.4 13.4 15.0 14.6 15.4 16.2 16.2 16.4 16.3 15.4 
18,660 15,160 14,990 18,490 16,910 18,740 
22.4 18.2 18.0 22.2 20.3 22.5 
—— $0 NINUTES. —— ALICE ONE DAY AT A JEFFERSONS NEWHART <— TRAPPER JOHN, M.D. —— 
[s (ау TINE (я) a (н) 
СОР) 
13,990 12,740 13,160 16,160 15,080 15,330 
16.8  16.0* 17,5% 15.3 15.8 19.4 18.1 18.4 18.5* 18.4* 
36 351% 36 * 30 29 34 31 33 33 * 39 * 
15.5 16.5 17.4 17.6 15.1 15.5 15.1 16,5 18.6 20.2 17.8 18.5 18.3 18.5 18.3 18.4 
8,160 19,990 
9.8 24.0 


+—— POWERS OF MATTHEW STAR —, т NBC SUNDAY NIGHT МОМЕ —, — > əvə—ə ə=— ə > .nn 
THE Томен ме, INFERNOCR) 


5,160 


10,080 
68 | 5.5% 8-8* [39 1d 19.9* 10.7* 11.8* 13.2* 13.3 13.9% 
13 12 * iq * 22 20 * 20 * 20 * 23 * 23 * 25 * 
Sra p Dese I o SE Чоо пое бз 11.8 112.2 18.9 $2325. Оаза 18.2 3328) 54:0 


Fot explanation of symbols, See page А. 


83,300,000 и 
OS "egets вэ, РТВЕ-МВС,МЕМ ENGLAND VS SAN FRANCISCO,NBC,(4:00-7 


А-17 


21РМ)(5) 


EVE.SUN. АЏС. 21, 1983 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. AUG.14, 1983 


TOTAL AUDIENCE í 2,000 
(Households (000) & %) 2.4 
ABC SUNDAY ABC WEEKEND 
A B C TV NIGHT MOVIE REPORT-SUN. 
МОТ EXPAESSRO! (12:29: :44Рну 
(9:00-11: 29PM)( (oP) 
AVERAGE AUDIENCE í gs 000, 
(Households (000) & %) 2.4 
SHARE OF AUDIENCE % T 
W AVG. AUD. BY У, НЕ. % 13.2 2.9 2.3 3 
ЪФ 


TOTAL AUDIENCE 5,830 
Е { 


(Households (000) & %) 5.4 


CBS. 
SUNDAY 
Е CBS TV E 
1056000 
AVERAGE AUDIENCE f 5,250 
K (Households (000) & %) 
SHARE ОР AUDIENCE % — 13 
AVG. AUD. ВУ ⁄ HR. % 6.3 
————————————————————D 
l Cm AUDIENCE ( 1,670 


(Households (000) & 96) 2.0 
NBC SUNDAY NIGHT MOVIE e——À—— NBC LATE NIGHT MOVIE ———————— 
A BRIDGE тоо FARCR) GOIN’ SOUTHER) 
NBC TV ыйын) ы cai 
(SUSTAINING 12:30-1:514M) 
AVERAGE AUDIENCE í 1,170 
(Households (000) & %) bee 1.4 1.4* 
SHARE OF AUDIENCE % 31 6 GSE 
AVG. AUD. BY М HR. % _ 16.5 13.0 1.4 12$ 153; 


TOTAL AUDIENCE " 
ер 


ABC 
ABC TV Е 
SUN. 
AVERAGE AUDIENCE f 3,170 
(Households (000) & %) 3 
SHARE OF AUDIENCE. % 
W AVG. AUD. BY 4 HR. % зр 


TOTAL AUDIENCE { 5,750 
E (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE { 
К (Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \ НЕ. % 6.4 


2 TOTAL AUDIENCE í 2,170 
(Households (000) & %) 2.6 


—— NBC LATE NIGHT MOVIE — 
NBC TV HUNT TO KILL(R 
(SUSTAINING 12: 81-1: 3000) 


AVERAGE AUDIENCE í 1,250 


(Households (000) & %) 1.5 1.4* 1 Др, 
SHARE OF AUDIENCE % 5 Bas T 
AVG. AUD. BY 4 НВ. % 1.4 1.3 1.5 1.7 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) МК. 2 


U.S. TV Households: 83,300,000 For explanation of symbols, See page А. 
. ТУ House ‚3004 


kñ EVE.SUN. AUG.21, 1983 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE Í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 

SHARE OF AUDIENCE % 

W AVG. AUD. BY \ HR. % 


TOTAL AUDIENCE — f 
Ë (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE { 

К (Households (000) £ 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ % 


1 TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОГ AUDIENCE % 
AVG. AUD. BY М НА. % 


3,420 4,830 
4.1 5.8 
— GOOD MORNING, AMERICA-730 — =— GOOD MORMING, AMERICA-830 — 
(C0-0P) (PARTICIPATING) (co-0P) (PARIICIPATING) 
2,580 3,830 
3.1 4.6 
22 24 
3:4 3.2 4.6 4.7 
3,500 3,580 
4.2 4.3 


k. 


TOTAL AUDIENCE 1 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & 96) 

SHARE OF AUDIENCE % 
W NAV AUD. BY & HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


о zx m m 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 83,300,000 


A-21 


2,830 2,830 
3.4 3.4 
24 17 
3M mes gere xk 
2,500 3,420 
3.0 4.1 
—  — TODAY $Н0#-7.30А# —— e— TODAY SHOW-8.30AM — 
(CO-OP) — (PARTICIPATING) (C0-OP) (PARTICIPATING) 
1,920 2,670 
2.3 3.2 
16 16 
2.8.. 2.4 ВИ 68:9 
4,170 5,330 
5.0 6.4 
— GOOD MORNING, AMERICA-730 — e— 6000 MORNING, AMERICA-830 — 
(C0-OP) ' (PARTICIPATING) (CO-OP) — ' (PARTICIPATING] 
3,250 4,410 
3.9 5.3 
25 25 
3.8 4.0 5355 
3,580 * 3,500 
4.3 4.2 


CBS uya NEWS 


3,250 
3.9 


+———— TODAY SHOW-7.30AM —— e— TODAY $Н0%-8.30АН —— 


(co-oP) (PARTICIPATING) 


(co-oP) (PARTICIPATING) 


DAY MON.—FRI. AUG.8-12, 1983 


A $ 
$25,000 PYRAMID CHILD'S PLAY 


3,920 3,500 

4.7 4.2 

20 17 

4.6 4.8 4.1 4.4 

5,910 5,910 
7.1 t. 
DIFF'RENT. SALE OF THE 
STROKES M-F CENTURY 

5,000 5,000 

6.0 6.0 


5,160 4,660 
6.2 5.6 
$25,000 PYRAMID CHILD'S PLAY 


4,330 3,920 

5.2; 4.7 

20 18 

5.00. 5.4 4.6 4.8 

6,25 6,080 
7.5 т-а 
DIFF'RENT SALE OF THE 
STROKES N-F CENTURY 

5,330 5,160 

6.4 6.2 


For explanation of symbols, See page А. 


DAY NON.-FRI. AUG.15-19, 1983 


a-22 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI.  AUG.8-12, 1983 


11:45 12:00 12:30 12:45 


TOTAL AUDIENCE 1 4,910 3,420 4,580 4,750 10,250 8,660 
(Households (000) & %) B. 4.1 825 5.7 12.3 10.4 
T00 CLOSE- LOVING FAMILY FEUD RYAN'S HOPE <— ALL MY CHILDREN —— — ONE LIFE TO LIVE — 
ABC TV COMFORT DAYTIME (0P) >(SUS-OP) 
AVERAGE AUDIENCE í 4,170 2,830 3,670 3,920 1,660 6,580 x 
(Households (000) & 96) 5.0 3.4 4.4 A:T 9.2 8.6* 9:87 7.9 Tar ТУТ 
SHARE OF AUDIENCE % 20 38 15 16 29 Er * Зо 27 26 * > 28 
ү AVG. AUD. BY 1 НЕ. % 4.9 LE 3.4 3.4 4.2 4.7 4.6 4.9 8.2 9.0 9.8 Br 8.1 т.т 7.7 8.1 


TOTAL AUDIENCE { [65830 9,660 10,580 8,000 ic 
B.2 12.7 2 


Ë (nouseholds (000) & %) 11.6 5 9.6 
PRICE IS RIGHT 1 PRICE IS RIGHT 2 e YOUNG AND THE RESTLESS — —— AS THE WORLD TURNS —— CAPITOL 
Е CBS TV te ín 
AVERAGE AUDIENCE 5,910 8,250 7,830 6,250 4,830 
K окон mon & 5) pt 9.9 9.4 9.4* p po Lx Iur P 
SHARE OF AUDIENCE % 28 38 33 34 * * x ^ 
AVG. AUD. BY М НВ. % 6.6 1.5 9.5 10.4 9.3 9.4 B 9.4 1.6 9 7.6 7.4 5.8 5.8 
1 ` TOTAL AUDIENCE { - 5,800 5.160 ШЇ 7.250 6.160 
Households (000) & 96 8. А y 1 à у 
ie uda WHEEL OF FORTUNE DREAM HOUSE FACTS OF LIFE SEARCH FOR — e———— DAYS OF OUR LIVES —— —— ANOTHER WORLD —— 
N BC TV LE TOMORROW »(SUS-0P) 
AVERAGE AUDIENCE 6,080 4,580 4,410 3,330 5,410 4,580 
ТАЕ. 5.5 5.3 4.0 6.5 6.2* &:9* 5.5  5,7* 5,6* 
C SHARE OF AUDIENCE % — 29 21 19 14 21 20 * 22* 19 19 * 20 * 
AVG. AUD. BYA HR. % 7.2 7.3 5.4 5.6 3:04 s 4m Fa. 6.1 6.4 6.8 6.9 5.8: 5.50 5.6 15.4 


— nd 


TOTAL AUDIENCE 
сни (000) £x) Ñ о Eie E mro E 32500 
T00 CLOSE- LOVING FAMILY FEUD RYAI t —— —— == 
ABC TV ЕЕ U N'S- HOPE ALL WY CHILDREN ONE LIFE TO LIVE —— 
AVERAGE AUDIEN 
ERAGE AUDIENCE { ЖТ 3,250 4,000 4,250 8,410 6,830 
SHARE OF AUDIENCE % 250 3. 5.8 5 Bo $9 10.75 82 вал, 8.2* 
SHARE OF 9 ғ 7 — 26 * . 
W AVG AUD. мин % до sa зе зә 45 50 ав 5а 30 10.0 10.8 10.6 Hoop Da 
Е eso o ню C 8% 9 ч E` эе 
: ; 11.5 9.2 8.7 
CBS TV PRICE IS RIGHT 1 PRICE 1$ RIGHT 2 #— YOUNG AND THE RESTLESS —» «———— AS THE WORLD TURNS —— CAPITOL 
E tob) 
AVERAGE AUDIENCE 6,000 8,000 7,160 6,08 3 
K Households (000) & %) { uil 9.6 8.6 — 8.6* КЕ: t 75990 
SHARE OF AUDIENCE % — 27 36 30 зі = 28 * 23 221% 22 ^ 20 
AVG. AUD. ВУИ HR. % бв тт 93 98 РЕ ой WS | | Е 
2, ТА! Auoience Г ПШ 5,160 5,580 3,750 7,000 6,000 
3 8.2 бт 4.5 8.4 7.2 
WHEEL ОЕ FORTUNE DREAM HOUSE — -FACTS OF LIFE SEARCH FOR — e———— DAYS OF OUR LIVES —— = ANOTHER WORLD — ——. 
N BC TV M-F TOMORROW 
AVERAGE AUDIENCE 6,250 4,500 4,750 3,170 5 
(Нан: (000) & 3) ( HE 5.4 5.7 3.8 VS 
H U X 28 20 20 13 20 19 * 
avo AUD.BY м MR. X — ТБ зз ез 5 за | 39 [зт 61| 65 


TV HOUSEHOLDS USING ТУ WK 1 
(See Def. 1 WK 2 


U.S. TV Households: 83,300,000 For explanation of symbols See page A 


A-28 DAY MON.—FRI. AUG.15-19, 1983 


= Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY МОМ. ГА, AUG. 8-12, 1083 


TIME 3:00 3:15 3:30 3:45 400 415 430 445 5.00 515 5:30 5:45 60 015 6 % 4% | 
—————————_————————— 


TOTAL AUDIENCE у 10,500 3,830 #, 006 
Households (000: & °, 12.6 4.6 LIT. 
— — GENERAL HOSPITAL —— EDGE OF NIGHT АВС моно NES 
А B С ТУ TONIGHT 
AVERAGE AUDIENCE г 18500 3,330 6,830 
(Households (000) & %) 10.2  9.9* 10.4^ 40 8.2 
SHARE ОР AUDIENCE % — 33 33 * AUI 17 
W лус. AUD. BY A HR % are 102 o 05 4:0 _ 3.3 1 o 
E TOTAL AUDIENCE г Шао 3,580 139 
(Households (000) & %) 8.9 4,3 2 
—— GUIDING LIGHT. —— — TATTLETALES CBS EVENING NEWS- 
E CBS TV Sn RATHER 
AVERAGE AUDIENCE ç 5.830 3,000 9,916 
K Households (000) & %) 1.0 6.8* ti 3.6 D 
SHARE OF AUDIENCE % — 23 23 * 22 * 12 
AVG. AUD. BY \ HR. % 6.6 7.0 [e um] 2.5 з 11.7 121 
1 TOTAL AUDIENCE { и 31000 
» s 
(Households (000) & %) FANTASY NBC NIGHTLY NEWS 
AVERAGE AUDIENCE { 3,250 E 1 7,330 
(Households (000) & %) 3.9" '"3.7* 4.0* 8.8 
SHARE OF AUDIENCE % — 13 12 > А is 
AVG. AUD. BY 4 HR. X 35 38 41 40 8.7 8.9 
TOTAL AUDIENCE {10,660 2 as 
(Households (000) & %) 12:8 "Ae im 
— GENERAL HOSPITAL ——> EDGE OF NIGHT ABC WORLD NEWS 
ABC TV : TONIGHT 
AVERAGE AUDIENCE за 
emo em ax [SS Su. 10.55 40 ko 
32 32 * 323 113 2 20 
W АУС. AUD. BY ⁄ HR. % от 19.1 106 10.4 41 40 64 U SQ 
Е TOTAL AUDIENCE {7,500 3,750 11,080 
(Households (000) & %) 9.0 4,5 13.3 
— GUIDING LIGHT —— — TATTLETALES CBS EVENING NEWS- 
E C B S TV (O) [am RATHER 
AVERAGE AUDIENCE f 6,100 3,170 9,580 
K (PE OE AUD Ee 7.4 7.3" 1.5% 3,8 11.5 
% 23 24 ^ озн 12 24 
AVG. AUD. BY A HR. % T.1 7.5 7.6 7.5 3.1 3,9 11.5 11.5 
2 "TOTAL AUDIENCE T «me 3,000 
(Households (000) & %) 5.7 10.8 
NBC TV —  — FANTASY —— ——— NBC NIGHTLY NEWS 
AVERAGE AUDIENCE 1 3,330 7,580 
(Households (000) & %) 4.0 3.8* 4.3* 9.1 
SHARE OF AUDIENCE % 13 12 * 18:5 19 
AVG. AUD. BY W HR. % — 3.7 3. 43 d ds 9.0 9.2 


9 
TV HOUSEHOLDS USING ТУ МК. І | 29.6 |31.2 | 32.1 32.6 31.3 32.4 | 32.8 | 34.1 35.8 | 37.7 | 39.3 | 41.0 43.0 | 45.1 
(See Def. 1) WK.2 | 30.4 31.9 3. 33.0 31.6 32.6 32.9 34.4 35.8 37.9 3 41.4 43. 45.9 
U.S. TV Households: 83,300,000 For explanation of symbols, See page A. 


һ-25 DAY MON.—FRI. Айб.15-19, 1983 


Nielsen NATIONAL TV AUDIENCE ENSIS DAY SAT. AUG.13, i 


10:15 10:30 


A-26 


4,910 6,000 Ж ҮЧ 6,910 


2.8 4.0 5.9 Tg 8.3 
SUPERFRIENDS PAC- ААМ RASCALS/ Ину Luar poco soo] Ago ure тюш, кое 


АВС ту (0P) iud 


TOTAL AUDIENCE í 2,330 3,330 
(Households (000) & %) 


AVERAGE AUDIENCE í 1,750 2,500 4,000 por" dun 5.830 
(Households (000) & %) 2.1 A 1.8 E 2: 1. 
SHARE OF AUDIENCE % 19 s 76 Ei. ER 5n T 
W AVG. AUD. BY ⁄ HR. % из 1230 6 
Е в { ‚ MUS E 6 Er 6.3 6,2 
ou Š 
—— -SAT ——— POPEYE/OLIVE — PANDANONIUN MEATBALL & BUGS BUNNY/ROAD висо, BUNNY/ROAD DUKES 
CAPTAIN KANGAROO-SAT "OREYE OL HE pn HITS (0) 
Е CBS TV (on (on) s 
= ‚080 
AVERAGE AUDIENCE [ 500 3 un 1,580 1,580 2,420 4:250 RE 
К (Households (000) & %) .6 << .9 E k m 23 2 
SHARE OF AUDIENCE % 10 13* 13 14 w M SS 
AVG. AUD. BY М HR. % z E 1 i š s : š 
1 тот AUDIENCE { 2.500 3.170 5,80 250 seo 
асн Gon FLINTSTONE SHIRT TALES SMURFS 1 SMURFS 11 SMURFS III GARY COLEMAN 
FUNNIES (oP) 
N BC TV (0P) pd 
4,410 3,830 
AVERAGE AUDIENCE ( 1,750 2,500 sem 8.580 мз As 
(SANE Or AUDIENCE % 15 23 25 27 23 19 
š Bed. 9,60 ГАНК МАТЕ 
AVG. AUD. BY М НЕ. % KU ete)? дий Feld ао! 4r! CONRES 
a P 
TOTAL AUDIENCE 
(Households (000) & %) { EC P 4, i 4680 а, cR 5.830 


SUPERFRIENDS PAC- с РАС-! ҮЛ ТУНЫ меми и bos ола жей КОРҮҮ, 


ABC TV (o) 


ЕЕ 


AVERAGE AUDIENCE Г 1,500 2,580 3,420 4,080 3,580 4,910 
(Households (000) & 96) 1'8 W 41 à.9 2.3 59 
SHARE OF AUDIENCE % 17 21 23 23 19 26 
W Аус. AUD. BY V HR. % б ео ese D 3 242 д аа d а Е 
TOTAL AUDIENCE f 1,920 1,750 2,670 3,000 3,670 4,910 4,500 
Е Household (000) & %) 2.3 2 398 3.6 4.4 5.9 5.4 
em CAPTAIN KANGAROO-SAT — — POPEYE/OLIVE — PANDANONIUM MEATBALL & — BUGS BUNNY/ROAD BUGS BUNNY/ROAD DUKES 
CBS TV COMEDY SHOW (0Р) SPAGHETTI RUNNER 1 (oP) 
Е (ор) (0P) (op) 
AVERAGE AUDIENCE {1.000 1,910 1,920 2,250 3,080 4,080 3,750 
K Households (000) & W). je Lo 1,4* 1.6 (#9 2.7 3.7 4.9 4.5 
| % 19 20 * 19 ^ 16 16 15 18 22 20 
AVG. AUD. BY ⁄ НВ. % ce үү Ж Ае Ж. ГЕ ЛҮ 2,61! ie д1 ACD б, 5 M.S 
2 TOTAL AUDIENCE í 2,500 4,000 5,750 6,080 6,910 5,330 
(Households (000) & %) 3.0 4.8 6.9 1:3 8.3 6.4 
FLINTSTONE SHIRT TALES. SMURFS | SMURFS 11 SMURFS ||| — GARY COLEMAN 
NBC TV FUNNI ES (0) (0р) SHOW 
(0р) (ОР) 
AVERAGE AUDIENCE f 1,920 3,330 4,500 5,660 4,170 
(Households (000) & %) 23 4.0 5.4 6.8 5.0 
SHARE OF AUDIENCE % 2 2 2 30 22 
AVG. AUD. BY V НА. % g 


TV HOUSEHOLDS USING TV и } 
ре! 1 


U.S. TV Households: 83,300,000 For explanation of symbols, See page A 


A-t DAY SAT. АЏб.20, 1983 


"" Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


DAY SAT. AUG.13, 1983 


12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 


TOTAL AUDIENCE { 6,160 6,250 4,910 6,000 
(Households (000) & %) 7.4 7.5 5.9 7.2 
MORK/LAVERNE/ — MORK/LAVERNE/ ABC WEEKEND = — AMERICAN BANDSTAND '83 
ABC TV FONZ HOUR-1 FONZ HOUR-2 SPECIALS Ups 
(ОР) THE GHOST OF 
THOMAS KEMPE, PART | 
AVERAGE AUDIENCE { 5,160 5,410 4,170 3,420 
(Households (000) & %) 6.2 6.5 5.0 4.1 4.0 4.1* 
SHARE OF AUDIENCE. % 25 25 20 16 16 * 15 я 
LEE EP 5 6.2 6.3 Д ; S Aa 
TOTAL AUDIENCE { 6,580 6,660 5,330 4,910 2,830 
Е (Households (000) & %) 7.9 8.0 7.4 6.4 5.9 3.4 
BUGS BUNNY/ROAD BUGS BUNNY/ROAD GILLIGAN'S МЕМ FAT ALBERT BLACKSTAR — CBS CHILDREN'S 
CBS TV RUNNER 3 RUNNER 4 PLANET SHOW (0P) FILM FEST, 
E (0р) (0р) (ОР) (0P) THE VIOLIN 
AVERAGE AUDIENCE í 5,330 5,750 5,080 4,500 4,170 2,250 
K Households (000) & %) 6.4 6.9 6.1 5.4 5.0 2 
SHARE OF AUDIENCE % 26 27 24 21 
AVG. AUD. BY 1⁄4 HR. % 6.1 6.6 6.7 & 
1 


TOTAL AUDIENCE í 4,250 13,660 
(Households (000) & %) 9.0 


ЕЕ! 16.4 
m 
NBC TV 


АВО MAJOR LEAGUE BA: 


SEBALL — Í 
qe SUB meten, 
MULTI-SEGMENT TELECAST ON) 
AVERAGE AUDIENCE 3,250 4,000 5,910 
(Households (000) & %) { 3.9  3.7* 3.5% 4.0* BS.9* К айн ТЕ 6.1* 7.5% 8.1* 
SHARE OF AUDIENCE % 16 18.* 14 16 * 17% 18 25 сеге 26 * Ero 
AVG. AUD. BY НВ. % OIM О X y Lor CUM Жү Pag 4.8 51 5.7 6.5 7.1 Q9 Ма. ТЕ 
> — ; т á 
5,160 5,830 
TOTAL AUDIENCE  [ pos 6.2 E EM RI 
useholds (000) & 96) 5.7 E ABC WEEKEND ^ e—— 
a MORK/LAVERNE/- WORK LAN ERN SPECIALS 
ABC TV FONZ HOUR-I FONZ Terl = THE GHOST OF 


THOMAS KEMPE, PART 2 


4,330 LE " 4.5* 
AVERAGE AUDIENCE í 3.750 poe 5.2 0 BE 16 * 
(Households (000) & %) 4.5 15 20 PSA МЕ. | 
SHARE OF AUDIENCE % 19 ДЕЕ 4.5 5 5.4 ` : 
W AVG. AUD. BY% HR. % 4s а Е 70:3 2.750 9,660 
4,410 . "475 11.6 
TOTAL AUDIENCE { 4.910 5.3 UNS VES н GRIES-SAT ]— — — 
Е — (Households (000) & %) Е B. BUNNY/R ГАН SHOW(B) 
ШАҢ RUNNER 4(0) Шр (ору 
CBS TV (09) SM 000 3,830 ov 4.4* 4.8 
Е 3,670 2,420 iu 4.6 Agt 16 ^ is * 15 
кемба ( MM 4.4 dr 15 d lc EVER NEUEM |: 
00) & 96) я 4.6 5 E 3 
Кое OF AUDIENCE x — 18 1 ue ihse EE И n 
в. AUD: BY W HR. % WE - 3.000 5,330 13, 
= pos d Pu EG Fed ou R LEAGUE BASEBALL 
2 "TOTAL AUDIENCE 4,330 £t 4.4 > А (Q) WE MAJOR LEAGUE BASEBA 
& %) а THUNDARR FLASH GORDO! KANSAS CITY Vs BALTIMORE 
(Households (000) HULK/SPIDERMAN 1 HULK/SPIDERMAN 2 ЗОР) ВТ 
(ОР) 
‚500 T.3* 
NBC TV 4,000 3,000 p "T SS pes ©. 23 * 
AVERAGE AUDIENCE í nag Е 6 $ 21 22 2 
holds (000) & %) : 19 
(SHARE OF AUDIENCE % — 18 


5.6 5.7 5.4 5 
3.8 3.0 

AVG. AUD. BY \ НА. % 4.3 4.6 

TV HOUSEHOLDS USING TV МК. 1 


> Жыз то Ье ШАША 
2.9 А 30.6 
25:5 |277 21 274 HE 275 28.3 | 29.9 | 30.1 | 31.4 
6.0 irn : : 
25:8 24:8 PE 20:9 CES E For explanation of symbols, See page A. 
2 | 23. н Š 

See Def. 1) 2 = NBC, (1:00-1:18PM) 

оз TV Households: 83200000 т 00-1:17РМ) (2)NBC SPORTS-30 ROCK, 

(1ЎНВС SPORTS- guo ed 


DAY SAT. АЏб.20, 1983 
A-29 


A-30 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 
ү SHARE OF AUDIENCE % 


TOTAL AUDIENCE — ( 
Ë (Households (000) & %) 


Е CBS TV 


AVERAGE AUDIENCE 1 
K (Households (000) & 96) 
SHARE OF AUDIENCE % 


3,080 11,000 
3:1 13.2 
SPORTSBEAT  e—— ABC WIDE WORLD-SPORTS ЗАТ — 
2,330 5,910 
2.8 7.1. j mas тае T.8* 
3 19 18 * 20 * 20 * 
AVG. AUD. BY 4 НВ. % CX MIRO Cree. c^ вө тз 1:8. 7.9 
6,580 6,330 
7.9 7.6 
CBS SAT. NEWS- 
TRAVERS STAKES AT NEN 
4,330 5,500 
58.2 бй 5.2% 6.6 
16 Ter 160% 17 
AVG. AUD. BY 14 HR. % s soc ss 49 62 Бело 
5,750 
12,160 , 
14.6 6.9 


1 TOTAL AUDIENCE £ 


(Households (000) & %) 
NBC ТУ 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


00 


— NBC MAJOR LEAGUE BASEBALL — WORLD CHMP.TRACK&FIELD SA 


PITTSBURGH VS MONTREAL. 
SAN FRANCISCO VS HOUSTON 
MULTI-SEGMENT TELECAST 


DAY ЗАТ, 


61% 


AUG, 13 


0110 0 


1983 


5,080 
AVERAGE AUDIENCE 5,410 N 
- 4* 5,5. 6.4* 6.7% 6.5* 6.6* 6.1 
(SHARE OF AUDIENCE 1 2b 2 2 21 * 22 * 20 * 19 * i Td 
AVG. AUD. BY М НЕ. % B.2 8.3 6.8 6.2 6.2 6.6 6.9 6.4 6.3 6.6 6.6 6.6 5; 
—- — - — 
TOTAL AUDIENCE 
шиш (00) & x) Ñ S i 
ABC TV SPORTSBEAT 
. AVERAGE AUDIENCE Bia ali пм. 
(Households (000) & %) ( 2.9 4.8 — 5.1* 4.8* 4.5* 
SHARE OF AUDIENCE % 3 к a: 155 12* 
AVG. AUD. BY ⁄ HR. % 2 
E TOTAL AUDIENOE { 19,990 5,910 
(Households (000) & %) 24.0 ТЕД 
д— 089 SPORTS SATURDAY CBS SAT. NEWS- 
CBS TV (3:00-6:35PM) SCHIEFFER 
E OP) (6:35: 1,000) 
AVERAGE AUDIENCE 7,580 5,080 
(Households (000) & %) 9.1 Lipf а TON g.T* 9.4* 10.4* 10.5* 9.8* 6.1 
K Аве OF AUDIENCE % — 27 22+ 23 * 26 * 28 * 30 * 30 * 26 * 15 
AVG. AUD. BY 4 HR. % ет 15 ТА 17.8 9. 28.59. ва аз 9.6 — 30.9 10.9 №05 10:5 99 9 в 60 
2 TOTAL AUDIENCE ( 6.250 4,830 7,500 
(Households (000) & Ф) © 5.8 9.0 
— NBC MAJOR LEAGUE BASEBALL — HARTFORD OPEN-SAT. CHANP WOMEN'S GOLF-SAT. NBC NIGHTLY NEWS- 
N BC TV KANSAS CITY VS BALTIMORE MULTI-SEGMENT TELECAST (5:07-6:00РМ) SAT. 
КШ ҮР Oen d Не d 
{-ЗЕСМЕМТ TELECAST( ОР) 
AVERAGE AUDIENCE { 3,670 2,750 6,000 
SHARE OF AUDIENGE % 2i Dod £. css 157 i 
AVG AUD. BY и HR. % 6.8 6.7 6.9 7.0 2.4 $2 4.5 4.0 3.3 341 3.0 RA 7.1 T.2 


TV BOUSEHO 05 USING ТУ WK 1 
ee Def. 


U.S. TV Households. 83,300,000 


A-31 


For explanation of symbols, See page А 


DAY SAT. 


AUG.20, 1983 


en NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.14, 1983 
—— Perd аг ЖЕМ aka. hisap a UI T 


7:00 7:15 7:30 7:45 8:00 8:15 830 845 9.00 39:15 930 9:45 1000 10 


1030 0%. ] 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 

SHARE OF AUDIENCE. 9% 

w AVG. AUD. BY '& HR % 


TOTAL AUDIENCE { 


5,580 
Е Households (000) & %) 


6.7 
LONE Baag P KWICKY ОМА e—— CAPTAIN KANGAROO-SUN — мины — FOR OUR TIMES 
CBS TV ZORRO SHOW (SUS) (Sus) 
Е (SUS)(SUS-oP) (SUS X SUS-oP) 
AVERAGE AUDIENCE ( 3,330 
K Households (000) & %) 4.0 — 3,4* 4.4^ 4.1* 
SHARE OF AUDIENCE % 2i 21 * 23 * 20 к 
AVG. AUD. ВУИ HR % 


24 4.0 4.6 4.2 4.2 4.0 
1 TOTAL AUDIENCE í 


(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE. % 
AVG. AUD. BY ИНВ % 


< a 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС ТУ 


AVERAGE AUDIENCE í 
(Households (000) & %) 

SHARE OF AUDIENCE % 

W Аб. AUD. BY ⁄ HR. % 


5,580 

TOTAL AUDIENCE { Sue 

E наити LONE RANGER/ — KWICKY KOALA «——— CAPTAIN KANGAROO-SUN — em SUNDAY MORNING —— FOR OUR TIMES 
ZORRO SHOW 


3,250 

AVERAGE AUDIENCE { PR lu e v 

(Households (000) & %) x xe ао aan 

K SHARE OF AUDIENCE % OT AED ЖМ 
AVG. AUD. BY % HR. % 


2 TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '4 НЕ. % 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


For explanation of symbols, See page A. 
U.S. TV Households: 83,300,000 т 


DAY SUN. AUG.21, 1983 


A-33 


A-34 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 


DAY SUN. AUG. 14 


12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 


1983 


2:30 041 


TOTAL AUDIENCE { 
(Households (000) & %) 


AB C TV — THIS WEEK-DAVID BRINKLEY — PURIS LAS 


3,920 
4.7 


AVERAGE AUDIENCE í 2,500 


3.0 2%9* 3.0* 
12 42“ ^ 
AVG. AUD. BY ⁄ HR. % 1 3 


6.8 


CBS Ty ihe mron 
AVERAGE AUDIENCE 


{ 2,330 
(Households (000) & %) 2.8 
SHARE OF AUDIENCE % 

AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE { 2,670 
(Households (000) & %) 


Y 1з. 
MEET THE PRESS WORLD CHMP TRACK-FIELD SU 
NBC TV И Л ЛЕТ] 


AVERAGE AUDIENCE { 1,920 4,500 

(Households (000) & %) 2.3 5.4 35 
SHARE OF AUDIENCE. % 9 18 15 * 
AVG. AUD. BY НЕ % ^ 


= ж m m = 
= 
Б 
БЕ 
БЕ 
=> 
5E 
ss 
š 
ЗЕ 
БЕ 
z 
— 
m 
ЭТ 
Put em. 
Pd P 
PE 
» 
° 
e 
э 
" 


4.9* 5.7* 6.1* 
dps ЧАК 19 * 
4.9 5.4 5.9 6.1 6.1 
< l 


TOTAL AUDIENCE í 5,500 m- „= 
(Households (000) & %) 


DIRECTIONS 


TV ніз WEEK-DAVID BRINKLEY — о 
АВС 


AVERAGE AUDIENCE f 3,330 
(Households (000) & %) E 
SHARE OF AUDIENCE. % 
AVG. AUD. BY \ НВ. X 4 7 3.9 


TOTAL AUDIENCE — ( 2,830 
(Households (000) & %) 3.4 


CBS TV 


AVERAGE AUDIENCE í 2,170 

(Households (000) & %) 2 
SHARE OF AUDIENCE % 11 
AVG. AUD. BY МНЕ. % ей 2.6 


3,000 
TOTAL AUDIENCE { 000 
Households (000) & %) 

: i e— NBC RELIGIOUS SERIES — NEET THE PRESS 


N BC TV (sus) 


2,420 
AVERAGE AUDIENCE { 
(Households (000) & %) г 
SHARE OF AUDIENCE % D DH 
AVG. AUD. BY ИНВ. % 


TV HOUSEHOLDS USING ТУ WK. 1 
See Def. 1 WK. 2 


For explanation of symbols, See page A. 
U.S. TV Households: 83,300,000 


DAY SUN. AUG.21, 1983 
А-35 


ою х m т ж 


Y) NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.14, 1983 


100 315 6:00 6.15 
TOTAL AUDIENCE ( 6, 750 
(Households (000) & %) 2 
ABC WRLD NI 
ABC TV TONIGHT - SUI 
AVERAGE AUDIENCE í 5,500 
(Mouseholds (000) & %) 6.6 
SHARE OF AUDIENCE % 16 
М AVG. AUD. BY \ HR. % 627 6.6 
TOTAL AUDIENCE í 7,500 
Е (Households (000) & %) 9.0 


Е CBS TV 


AVERAGE AUDIENCE í 2, 6,160 
K (Households (000) & %) 2.0* 3:3 ET к. 219* K КЛ 4.3* 7.4 
SHARE OF AUDIENCE % B^ 9 В * 93 B * 9:3 ILE 17 
AVG. AUD. BY \ HR % 1.9. 2.1 215 2.8 3.2 3.2 2.7. 3.1 3.1 3.2 4.2 4.5 6.3 8.0 


1 TOTAL AUDIENCE 19, E 
(Households (000) & %) 


Р D CNP THES TI CD Sud CHMP TRACK-FIELD SU psc PRE-SEASON FTBL-NBC 
N B C TV :00- ие трасе тег зии мен ЕТЕНЕ QS SAN FRANCISCO 


AVERAGE AUDIENCE í 7,500 


(Households (000) & %) 6.2* 57937 9.0 7 6.7* 8.3* 9.7* 8.5* 9.8* 10.2* 
SHARE OF AUDIENCE % 18 * ir *1 Wes 19 * 24 * 27 * 22 * 24 * 24 * 
AVG. AUD. BY V HR. % 6.1 6.2 6.2 5.7 ew | Td y avi V, 8.5 p.6, Өт ЕСА 10.0 9.6 10.2 10.2 


ip A a —Àee 


TOTAL AUDIENCE 
(Households (000) & 96) 1 rss 


ABC TV АТонтент SUN. 


AVERAGE AUDIENCE 
(Households (000) & 96) { n 
SHARE OF AUDIENCE. % 8. 
W лм AUD. BY ⁄ HR. % EOS 
E CIRC AUDIENCE © { 9,750 
'ouseholds ) ILT 
PAN AMERICAN GAMES-SUN — CBS EVENING NEWS- 
E CBS TV йш: DEAN 
AVERAGE AUDIENCE f 8,330 
€ ||| |||] 14 2 
2 20 * 20 * 20 * 20 23 * 23 
AVG. AUD. BY М HR. % 619, 6.7 6.7 Tsg 7.0 7.1 6.8 7.3 7,4 7.3 8.6 8.7 9.6 10.4 
2 T AUDIENCE 6,000 5,000 5,830 
(Households (000) & %) 7.2 6.0 7.0 
NBC TV HARTFORD OPEN-SUN — — sPoRTSWoRL) ——— — NBC NIGHTLY NEWS- 
:09-3:9еы SUN 
AVERAGE AUDIENCE í 3,150 3,080 4,580 
"mW. 0 M TP DRE E i PE А 
* * Ж * 13 
AVG. AUD. BY W HR. % 35 4.0 4.2 3.5 4.0 4.8 4.8 4.3 3.2 5.5 


U.S. ТУ Households: 83,300,000 For explanation of symbols, See page A. 


a-37 DAY SUN. AUG.21, 1983 


А-В 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC MONDAY NIGHT BSBL-PRE 


EVENING TUESDAY 
NBC MAJOR LEAGUE BASEBALL -PRE(S) 


NBC MAJOR LEAGUE BASEBALL -TUE(S) 


EVENING THURSDAY 
CBS CBS NFL PRE-SEASON(S) 


EVENING FRIDAY 
ABC ABC NFL PRE-SEASON FTBL(S) 


ABC NFL PRE-SEASON FTBL-ABC(S) 


EVENING SATURDAY 

ABC ABC SPORTS UPDATE-SAT 
ABC ABC NEWSBRIEF-SAT. 

CBS NEWSBREAK-SAT. 


NBC NBC NEWS DIGEST-SAT 


EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 


ABC ABC SUNDAY NIGHT MOVIE 
ABC ABC NENSBRIEF -SUN. 

CBS NEWSBREAK -SUN. 

NBC NFL PRE-SEASON FTBL-NBC(S) 
NBC NBC REPORTS:BATAAN(S) 


МВС NBC NEWS DIGEST-SUN 


А-39 U.S. TV HOUSEHOLDS: 83,300,000 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


WK TIME QUARTER 


HOUSEHOLDS 


HOUSEHOLDS SHARE 


# (МҮТ) 


HOUR 


(00 % (000) 


2 8.00- 8.13PM GRID 


1 8.00- 8.18PM 


-GRID 

8.15 
?CRID 
11.00 
11.15 


8,330 10.0 


1 8.18-11.12PM 19,160 23.0 


2 9.00-12.20AM -GRID 
11.00 
11.15 
11.30 
11.45 
12.00 
12.15 


2 8.00-11.20PM -GRID 
11.00 


11.15 
1 8.00-11.07РМ -GRIÐ | 17,580 21.1| 6,500 
11.00 
8.58- 8.59PM 8.45 9,330 11.2| 9,330 
9.58- 9.59PM 9.45 | 11,660 14.0|11,660 
1 8.28- 8.29PM 8.15 4,660 5.6| 4,660 
2 8.57- 8.59PM 8.45 
8.58- 8.59PM 8.45 7,160 8.6] 7,160 
1 8.31- 8.32PM 8.30 | 11,500 13.8|11,500 
2 8.35- 8.36PM — 8.30 
1 9.00-11.29PM -GRID | 18,740 22.5| 9,830 
11:15 
2 9.59-10.01РМ 9.45 
1 10.04-10.05РМ 10.00 9,410 11.3| 9,410 
1 8.28- 8.29PM 8.15 | 11,750 14.1|11,750 
2 8.58- 8.59РМ 8.45 
1 4.00- 7.21PM bur 19,080 22.9| 7,500 
1 7.21- 8.21PM <р 11,160 13.4| 6,330 
2 9.03= 9.04PM а 
1 9.25- 9.26PM 9.15 | 10,000 12.0|10,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


7,580 9.1 20 


9,250 11.1 21 


11. 
14. 
5: 


% 


TOTAL AUDIENCE | AVERAGE AUDIENCE КЧ [m 
HOUSEHOLDS HOUSEHOLI E САТ. 
% (00 % (000) үш Сн x 


7,250 8.7| 7,330 8.8 18 


22,570 27.1 


9,000 10.8 21 
9.8* 19* 


= 


Becoos 


9.5* 23* 
8.7* 24* 


PRR 


18,490 22.2 


7,500 9.0 18 


8.6* 17*| 7.8 
8 16 
9.3 
2 24 |11.2 9,250 11.1] 9,250 11.1 24 [11.1 
0 27 |14.0 10,910 13.1|10,910 13.1 26 |13.1 
6 12 | 5.6 
6,250 7.5| 5,910 7.1 15 | 7.1 
6 18 | 8.6 5,160 6.2| 5,160 6 14 | 6.2 
8 26 |13.8 
9,910 11.9| 9,910 11.9 23 |11.9 
.B 
эы Я REA. 
13,330 16.0|13,080 15.7 27 [15.7 
.3 20 |11.3 15.7 
1 28 |14.1 
12,580 15.1]12,580. 15.1 27 |15.1 
0 23 
2* 24*| 9.8 
7.6 16 
4* 21*|10.7 
7,330 .8.8| 7,330 8.8 15 | 8.8 
0 21 [12.0 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


OTHER PROGRAMS 


— МК 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


aa Wielsen NATIONAL TV AUDIENCE ESTIMATES 
WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | TELE- 
К TEE 


DAY WK TIME QUARTERI 
NETWORK/PROGRAM * (Y T) HOUR 


EVENING SUNDAY -CONT'D 
NBC NBC NEWS DIGEST-2-SUN. 


HOUSEHOLDS |HOUSEHOLDS SHARE 


HOUSEHOLDS |HOUSEHOLDS SHARE 
00 * | (qq * 


00 x | x % | w |D 


10.16-10.17PM 10.15 | 11,580 13.9|11,580 13.9 24 |13.9 


EVENING MONDAY-FRIDAY 

ABC ABC NEWSBRIEF-M-F > 8.00 8,830 10.6| 8,660 10.4 19 8.4 M-F 9,580 11.5| 9,250 11.1 20 | 8.3 
9.30 T.1|TU-F 
9.45 12.4|TU-F 12.3 

ABC ABC NENS:NIGHTLINE > 11.30 5,830 7.0| 3,420 4.1 13 5.8 |М- 6,410 T.7| 3,670 4.4 14 6.4 
11.45 5.0* 14* | 4.5 Ml 5.5* 16*| 4.7 | 
12.00 3.7|M Sen \ 
12.15 3.4* 12*| 3.0 |M 3.5* 12*| 3.3 | 
12.30 2.1|Fl 2.9 | 

ABC ABC NEVS:NIGHTLINE-FRI(B) 2 12.30-12.51AM 12:80 2,500 3.0| 2,330 2.8 10 E | 
12.45 А 


ABC ABC NEHSNIGHTLINE -MON(B) 1 12.30-12.42AM 12.30| 2,830 3.4| 2,670 3.2 14 | 3.2 
CBS МЕМБВАЕАК-М-Е 1 8,58- 8.59PM. 8.45| 8,660 10.4| 8,660 10.4 20 |10.4|M-F 
1 "a $2 8,910 10.7| 8,910 10.7 20 |10.6 M-F 
8-45 11:2 |WED. 
CBS LATE MOVIE [ > 11.30 | 7,660 9.2| 4,910 5.9 20, 6.5 МЕ mime 8.74830 са, Toe 8 Е | 
11:45 6.3* 18*| 6.2 M- . x | 
й 5.9 [M-F 6.6 |MTUWF 
6.4 
1:00 33 
1:15 3 . 
115 3.1* 18*| 3:0 THU. 
1.45 3:0 THU. 
1:4 2.9* 22* | 2:8 THU. 
on scii VARIOUS TIMES (505) ac i 
" 2 > 12.15 
{ 5,830 7. 
1 > 12:30 | 4,580 5.5| 3,670 4.4 24 | 5.2|]M-F И s uma 
12:45 5.0* 26* | 4.7 [M-F 5.9* 23*| 5.7 |MTUWF 
1.0 4,3 |М-Е 5.2 |MTUHF 
ra 4.1* 24*| 4:0 [M-F 5.0* 27*| 5:0 |MTUWF 
n VARIOUS TIMES (505) v pea 
3 NIGI - - 
WE NIGHIWATCH-1 2.00- 2.304м 2:00) 1,170 1.4 1,000 1.2 13 | 1.3 eu 1,250 1.5| 1,080 1.3 14 | 1.4 |M-THS 
3 4 21 |M-THSU А 
CBS CBE Wt NIGI =: - 2 n 
шы LÍGHTHATCH-2 2.30- 6.0044 GRID | 2.170 2.6] 830 1.0 21 M-rusu|| 2,330 2.8| 830 1.0 21 enc 
2.30 1.4 |M-THSU 1.3 М-ТНИ 
2:45 1.4* 20*| 1.3 |M-THSU 1.2* 16* | 1:1 |H-THSU 
3.0 1:2 |М-ТН0 1:3 |м-тне0 
315 1.1* 19*| 1:0 |n-THSU 1.2* 21*| 1:2 M-rHsU] 
3.30 ‚| 19-1860 1:1|n-THEU 
Ed :9* 19 .8 |M-THSU 1.1* 23*| 1.0]|M-THSU| 
4:00 8 |M-THSU 1.1 (THEU 
425 .8* 20* |" iB |M-THSU 1.0* 24^ | lola neu 
НРА iy 8 |M-THSU E? M THEU 


5-41 
11 US TV HOUSEHOLDS 83,390,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER me 


А-42 


Nielsen 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY FRIDAY -CONT'D 
CBS CBS NEWS NIGHTWATCH-2-CONT'D 


NBC NBC NEWS DIGEST-M-F 


NBC NBC NEWS DIGEST-2-M-F 


NBC TONIGHT SHOW 


NBC DAVID LETTERMAN I 


NBC FRIDAY NIGHT VIDEOS 


NBC WRLD CHMP TRACK-FIELD-FRI(S) 
NBC МАЁО CHMP. TRACK-FIELD-MON(S) 
NBC WRLD CHMP TRACK-FIELD-THU(S) 


NBC WRLD CHMP TRACK-FIELO- TUE(S) 


МВС WRLD CHMP TRACK-FIELD-WED(S) 


NBC DAVID LETTERMAN II 


МС NBC NEWS OVERNIGHT-M-F 
CONT'D 


A-43 0.5. TV HOUSEHOLDS: 83,300,000 


NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


m n nonepAMG 


OTHER PROGRAMS 
WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG | тар | |TOTAL AUDIENCET AVERAGE AUDIENCE 
WK ПМЕ — QUARTER Eu 
M КҮТ Hour | HOUSEHOLDS |HOUSEHOLDS SHARE |% AR HOUSEHOLDS |HOUSEHOLDS SHARE 
(NYT) COO х x|x 00 £X | № x % 
4.45 .8* 22*| в 
5.30 19 
5:45 .9* 24*| ‘9 
1 > 8.15 | 8,410 10.1| 8,410 10.1 20 | 8.1 
2 > 8.45 10.0 [WF 8,830 10.6| 8,830 10.6 19 
9:15 12.4 THU. 
1 > 9.45 | 10,410 12.5|10,410 12.5 23 |i2.5|wF 
2 9.58- 9.59PM 9.45 10,250 12.3|10,250 12.3 21 
> 11.30 | 8,910 10.7| 5,330 6.4 21 | 716 МЕ 9,080 10.9| 5,160 6.2 19 
11:45 7.4* 21*| 6.8 МЕ 7.0* 20* 
12:00 6:5 М-Е 
12:15 5.9* 21*| 5:3 |М-Е 5.4* 19* 
12:30 à:2|TUE. 
2 12.30- 1.00AM 12.30 3,500 4.2| 2,920 3.5 16 
12:45 
2 12.30- 2.00АМ 12.30 7,410 8.9| 3,670 4.4 21 
12:45 5.7* 22* 
1:00 
1:15 4.2* 20* 
3.T|FRI. 
1.30 3.5* 21*| 3:2 FRI: 
ү 750 5.7| 3,000 3.6 17 | 4.0|FRI. 
1 12.30- 1.30АМ 12.30| 4, B Б 3.9* 16*| 3.7|FRI. 
12.45 3:5 |FRI: 
qut 3.2* 17*| 2.9|FRI. 
ç .6 14 | 3.2|МОм. 
130.30 13044 de.30| 9.580 4.9 2.1]0:9-6. 18. 8:2 М 
12.45 5 2.4 MON. 
1.00 2.3* 14*| 2.2 |МОМ. 
La 3.2 17 | з.әјтни 
1 12.30- 1.30AM 12.30] 4,080 4.9| 2,670 3.2, 17, | 3.9 THU. 
12.45 3:0 |THU. 
1.00 2.8* 17*| 2.6 |THU. 
iu 6 15 | зап 
112.41- 1.41АМ 12.30| 3,330 4.0| 2,170 2. 3:0 |TUE: 
12:45 2.5|Т0Е. 
` .4* 15*| 2:3|TUE: 
ag s 2.2|TUE. 
à .9 17 | 3.2 МЕ. 
1 12.30- 1.3044 12.30] 3,250 3.9| 2,420 2.9, IT | 3-2 НЕ. 
Lo 2.9|WED. 
й *| 2.6 |HED. 
1.15 SA 2,670 3.2| 2,170 2.6 15 | 2.8 М-ТН 
, 2.4 |N-TH 
2 шт на 1,500 1.8 14 | 1.9 МЕ 
. в МЕ 1,830 2.211, . н Ra 
> ъз) 3,590. 1.9| 1,250 1.5. 12 Матыр е 1.9* 14*| 1.8 M-TH 
1:45 i 
| 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


| pa TOTAL AUDIEI MEEKI 
NCE | Avi СЕ | 
| NETWORK/PROGRAM £t MES Ves 
" (ЧҮЛ) HOUR Чонос HOUSEHOLDS SHARE 
(000) % % 


EVENING MONDAY-FRIDAY-CONT'D 
NBC NBC NEWS OVERNIGHT-M-F-CONT'O 


DAY MONDAY-FRIDAY 
ABC ABC WORLD NEMS-MORN-600A(SUS) 


VARIOUS TIMES 


i a awa... 


NATIONAL TV AUDIENCE ESTIMATES 


6.00- 6. 
жы у WORLD. NEWS -MORN-615A(SUS) 6.15- 6 2n PH 
| ШЕ BC WORLD NEMS-MORN-645A 6.45- 7.004M ded 
Ae ABC DAYTIME NEWSBRIEF-M-F 1.57- 1.59PM em ей ed 
ABC SPECIAL REPORT-2.30P(SUS) 1 2.30- 2.45PM 2:3 ui E 
CBS CBS EARLY MORNING NEWS 6.30- 7.00AM Es 1 
. 3 Я ‚42 
CBS МЕНЗВЯЕАК-11.57. 11.57. ia bie фед 
CBS CBS NENS SPECIAL ВЕР pe 2. us 
ORT(SUS) - Ri 
CBS NEWSBREAK-3,57- ; дра xu. M 
CBS FESTIVAL OF LIVELY ARTS(S) 2 4.30- ei v 


5.15 
NBC NBC NEWS AT SUNRISE 6.30- 7.00AM Pa 1,250 1.5 920 
NBC NBC NEWS SPECIAL REPORT(SUS) 1 2.30- 2.45PM 2.30 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-8.25AM 8.25- 8.29AM 8.15] 2,080 2.5| 2,000 
ABC SCHOOLHOUSE ROCK-10.55AM 10.55-10.59AM 10.45 5,750 6.9| 5,080 
ABC SCHOOLHOUSE ROCK-11.55AM 11.55-11.59AM 11.45 5,660 6.8| 4,830 
CBS IN THE NEWS- 8.26AM 8.26- 8.29AM 8.15 1,500 1.8| 1,330 
CBS IN THE NEWS- 8.56AM 8.56- 8.59AM 8.45 1,420 1.7| 1,330 
CBS IN THE NEWS- 9.26AM 9.26- 9.29AM 9.15 2,000 2.4| 1,750 
CBS IN THE NEWS- 9.56AM 9.56- 9.59AM 9.45 | 3,500 4.2| 3,330 
CBS IN THE NEWS-10.56AM 10.56-10.59АМ 10.45 | 4,500 5.4| 4,250 
CBS IN THE №и5-11.26АМ 1 11.26-11.29AM 11.15 5,660 6.8| 5,250 
CBS IN THE NEWS-11.26AM(B) 2 11.26-11.29АМ 11.15 
CBS IN THE №И5-11.56АМ 1 11.56-11.59АМ 11.45 6,750 8.1| 5,910 
CBS IN THE №и5-11.56АМ(В) 2 11.56-11.59АМ 11.45 
CBS IN THE NEWS-12,26PM 1 12.26-12.29РМ 12.15 4,750 5.7| 4,500 
CBS IN THE NEWS-12.26PM(B) 2 12.26-12.29PM 12.15 
CBS IN THE NEWS-12.56PM 1 12.56-12.59PM 12.45 | 4,330 5.2| 4,080 
CBS IN THE NEWS-12.56PM(B) 2 12.56-12.59РМ 12.45 
CBS IN THE NEWS- 1.26РМ 1 1.96- 1.99PM 1.15 4,170 5.0| 3,830 


А-45 


U.S. TV HOUSEHOLDS: 83,300,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


1.1 
8.5 


1, 


1.1 


4.9 


4.6 


м 
M-i 
13 | 1.1|M-F 
27 | 8.5 M-F 
M-F 
19 | 1.2 [M-F 
1:3 [M-F 

8.4 |M: 


“ 
in 


15. 


a 
i 


19 
21 
25 
27 | 7.1 
21 | 5.4 
19 | 4.9 
17 | 4.6 


TOTAL AUDIENCE | А 


HOUSEHOLOS |н 


4,000 
4,580 
2,500 


3,250 


P > o 5 = m 2 > 
о>»®»®шооо% 


> 
t 


e 
in 


3.0 


9:9. 


3,670 


3,670 
2,330 


2,920 


2.8 


3.5 


OUSEHOLDS s| 
m. 


2.8 


315 


*MALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


DAY WK — TIME 
NETWORK/PROGRAM * (Y T.) 


DAY SATURDAY -CONT'D 
CBS CBS SPORTS SATURDAY 2 3.00- 6.35PM Мр 
NBC ASK NBC NEWS-8:28AM 8.28- 8.30AM 8.15 
NBC ASK NBC NEHS-8:58AM 8.58- 9.00AM 8.45 
NBC ASK NBC NEWS-10:28AM 10.28-10.30АМ 10.15 
NBC ASK NBC NEWS-10:58AM 10.58-11.00AM 10.45 
NBC ASK NBC NEHS-11:58AM 2 11.58-12.00NN 11.45 
МВС NBC SPORTS-30 ROCK 1 1.00- 1.17PM -GRID 
2 1.00- 1.18PM p 
1.15 
NBC NBC MAJOR LEAGUE BASEBALL 2 1.18- 4.19PM -GRID 
4.00 
4.15 
NBC HARTFORD OPEN-SAT.(S) 2 4.08- 4.57PM SERD 
-00 

DAY SUNDAY 

CBS IN THE NEWS-7.26AM-SUN(SUS) 7.26- Т.29АМ 7.15 


CBS IN THE NEWS-7.56AM-SUN(SUS) -56- 7.59АМ 


А-47 0.5. TV HOUSEHOLDS: 83,300,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


асу к o, 


TOTAL AUDIENCE. TOTAL AUDIENCE | AVERAGE AUDIENCE А 
ЫЫ носно нозе wa 


13,410 16.1 


6,250 7.5 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


Line-up changes 


^ € 


Nielsen Plaza 1290 Avenue of the Americas 70 Willow Road 
Northbrook, IL 60062 New York, NY 10104 Menlo Park, CA 94025 
(812) 498-6300 (212) 708-7500 (415) 321-7700 


September 1, 1983 


NIELSEN NATIONAL TV RATINGS REPORT 
15Т AUGUST 1983 REPORT 
July 25-August 7, 1983 


The following revised program audience data are the result of program 
lineup changes received from the networks too late for inclusion in the 
above report. 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 
WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY WK TIME QUARTER 
HI 
NETWORK/PROGRAM # (N.Y.T) HOUR CC jen n 


Pg. А-41/А-42 
Evening Mon-Fri 


CBS Late Movie 11 2 Various Times 12.30 4,910 5.9 3,750 4.5 23 
12.45 5.2 25 
1.00 
1.15 4.4 25 
1.30 


PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


HOUSEHOLD AUDIENCES 


к AYG. AYG. 
Е AUD. SHARE — AUD. 
% * 10,000] 


NO. OF 
10105] МО. СЕ | PROGRAM 
Season | STATIONS | COVERAGE 


Pgs. 10/11 


Late Movie 11 
Mon. 12. 42А 87 CBS FF 
Tue. 1.20A 51 
Wed. 12.46А 45 
Thu. 12.35А 55 
Fri. 12. 42A а 
Mon. 12.39А 56 

- 12.А a4 

Wed.  12.46A 40 

Thu. 12. 47А 48 

Fri. 12. 49A 46 


4.4 24 
4.3 25 


ны 
4 
5 


